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C1. Introduction

(1.1) In which language are you submitting your response?

Select from:
English

(1.2) Select the currency used for all financial information disclosed throughout your response.

Select from:
INR

(1.3) Provide an overview and introduction to your organization.

(1.3.2) Organization type

Select from:
Publicly traded organization

(1.3.3) Description of organization

TVS Motor Company is a reputed two and three-wheeler manufacturer globally, championing progress through Sustainable Mobility with four state-of-the-art
manufacturing facilities in Hosur, Mysuru, and Nalagarh in India and Karawang in Indonesia. Rooted in our 100-year legacy of Trust, Value, and Service, we take
pride in making internationally aspirational products of the highest quality through innovative and sustainable processes. We are the only two-wheeler company to
have received the prestigious Deming Prize(1). Our products lead in their respective categories in the J.D. Power IQS and APEAL(2) surveys. We have been ranked
No. 1 Company in the J.D. Power Customer Service Satisfaction Survey for four consecutive years. Our group company Norton Motorcycles, based in the United
Kingdom, is one of the most emotive motorcycle brands in the world. Our subsidiaries in the personal e-mobility space, Swiss E-Mobility Group (SEMG), and EGO
Movement have a leading position in the e-bike market in Switzerland. TVS Motor Company endeavours to deliver the most superior customer experience across the
80 countries in which we operate. (1). The Deming Prize is a prestigious award given to organizations and individuals for excellence in quality management. The prize
emphasizes continuous improvement and excellence in organizational processes. (2) J.D. Power conducts several studies to evaluate vehicle quality and customer
satisfaction. Two of their well-known studies are the Initial Quality Study (IQS) and the Automotive Performance, Execution and Layout (APEAL) Study.

[Fixed row]



(1.4) State the end date of the year for which you are reporting data. For emissions data, indicate whether you will be
providing emissions data for past reporting years.

Alignment of this reporting period with  Indicate if you are providing emissions

A R T TR your financial reporting period data for past reporting years

03/30/2024 Select from: Select from:
Yes No

[Fixed row]
(1.4.1) What is your organization’s annual revenue for the reporting period?
343541800000

(1.5) Provide details on your reporting boundary.

Is your reporting boundary for your CDP disclosure the same as that used in your

financial statements?

Select from:
Yes

[Fixed row]

(1.6) Does your organization have an ISIN code or another unique identifier (e.g., Ticker, CUSIP, etc.)?

ISIN code - bond



(1.6.1) Does your organization use this unique identifier?

Select from:
No

ISIN code - equity

(1.6.1) Does your organization use this unique identifier?

Select from:
Yes

(1.6.2) Provide your unique identifier

INE494B01023

CUSIP number

(1.6.1) Does your organization use this unique identifier?

Select from:
No

Ticker symbol

(1.6.1) Does your organization use this unique identifier?

Select from:
No

SEDOL code

(1.6.1) Does your organization use this unique identifier?
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Select from:
No

LElI number

(1.6.1) Does your organization use this unique identifier?

Select from:
Yes

(1.6.2) Provide your unique identifier

335800URVL13UQEWM152

D-U-N-S number

(1.6.1) Does your organization use this unique identifier?

Select from:
No

Other unique identifier

(1.6.1) Does your organization use this unique identifier?

Select from:
Yes

(1.6.2) Provide your unique identifier

CIN: L35921TN1992PLC022845
[Add row]

(1.7) Select the countries/areas in which you operate.
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Select all that apply

India

Indonesia

Singapore

Switzerland

United Kingdom of Great Britain and Northern Ireland

(1.21) For which transport modes will you be providing data?

Select all that apply
Light Duty Vehicles (LDV)

(1.24) Has your organization mapped its value chain?

(1.24.1) Value chain mapped

Select from:
Yes, we have mapped or are currently in the process of mapping our value chain

(1.24.2) Value chain stages covered in mapping

Select all that apply
Upstream value chain
Downstream value chain

(1.24.3) Highest supplier tier mapped

Select from:
Tier 1 suppliers

(1.24.4) Highest supplier tier known but not mapped

Select from:
Tier 2 suppliers
12



(1.24.7) Description of mapping process and coverage

TVSM maintains a comprehensive mapping of its tier-one suppliers, as well as its dealers through regular business interactions, ensuring a clear understanding of
their locations and operations. Direct contact facilitates efficient procurement and logistics while fostering a collaborative environment. The company started
conductingSA8000-aligned audits since 2022 for our Indian upstream value chain partners to guarantee adherence to ethical standards and decent working
conditions. These audits, coupled with supplier and dealer engagement activities, reinforce TVSM's commitment to operational transparency of its value chain.
Additionally, the suppliers and dealers were involved in the company's Double Materiality Analysis, further solidifying the awareness of their operational practices and
sustainability. In FY25 we have rolled out My Sustainability Index* to assess all our direct and indirect suppliers (75% spend-based). * My Sustainability Index (MSI)
program is not just a set of standards but it's an invitation to collaborate. Sustainability for TVSM is a shared responsibility, and by working together with value chain,
the difference can be brought. The parameters on which MSI is based on are: 1. Environmental Framework, 2. Social Stewardship Framework, 3. Occupational
Health & Safety Framework, 4. Legal Compliances, 5. Governance Framework

[Fixed row]

(1.24.1) Have you mapped where in your direct operations or elsewhere in your value chain plastics are produced,
commercialized, used, and/or disposed of?

(1.24.1.1) Plastics mapping

Select from:
Yes, we have mapped or are currently in the process of mapping plastics in our value chain

(1.24.1.2) Value chain stages covered in mapping

Select all that apply
Upstream value chain
Downstream value chain
End-of-life management

(1.24.1.4) End-of-life management pathways mapped

Select all that apply
Preparation for reuse
Recycling

Waste to Energy
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[Fixed row]
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C2. Identification, assessment, and management of dependencies, impacts, risks, and opportunities

(2.1) How does your organization define short-, medium-, and long-term time horizons in relation to the identification,
assessment, and management of your environmental dependencies, impacts, risks, and opportunities?

Short-term

(2.1.1) From (years)

0

(2.1.3) To (years)

6

(2.1.4) How this time horizon is linked to strategic and/or financial planning

Our approach to assessing environmental dependencies, impacts, risks, and opportunities is meticulously crafted around the Task Force on Climate-related Financial
Disclosures (TCFD) assessment timelines. This science-based, globally endorsed framework underpins our strategic planning, ensuring that our actions in
environmental sustainability are informed by the most credible scientific methods available. Accordingly, we have established our time horizons as short-term (0-6
years), medium-term (6-16 years), and long-term (16-26 years), which resonate with the critical milestones of 2030, 2040, and 2050 set forth by the TCFD. Our
proposed Sustainability Strategy is aligned with the TCFD framework and enriched by our Double Materiality assessment (aligned with the Corporate Sustainability
Reporting Directive (CSRD) and the European Sustainability Reporting Standards (ESRS)). Additionally, evaluations carried out by our Business Planning Team,
which encompasses a Risk Management function are also integral to our proposed Strategy. Thus, our strategic roadmap will align with our established time
horizons, incorporating specific targets for pertinent material aspects. It will feature interim milestones that facilitate detailed monitoring and consistent evaluation of
our progress. Additionally, we strategically earmark financial resources to address risks and seize opportunities, ensuring that our fiscal commitments are
synchronized with our strategic trajectory.

Medium-term

(2.1.1) From (years)

6
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(2.1.3) To (years)

16

(2.1.4) How this time horizon is linked to strategic and/or financial planning

Our approach to assessing environmental dependencies, impacts, risks, and opportunities is meticulously crafted around the Task Force on Climate-related Financial
Disclosures (TCFD) assessment timelines. This science-based, globally endorsed framework underpins our strategic planning, ensuring that our actions in
environmental sustainability are informed by the most credible scientific methods available. Accordingly, we have established our time horizons as short-term (0-6
years), medium-term (6-16 years), and long-term (16-26 years), which resonate with the critical milestones of 2030, 2040, and 2050 set forth by the TCFD. Our
proposed Sustainability Strategy is aligned with the TCFD framework and enriched by our Double Materiality assessment (aligned with the Corporate Sustainability
Reporting Directive (CSRD) and the European Sustainability Reporting Standards (ESRS)). Additionally, evaluations carried out by our Business Planning Team,
which encompasses a Risk Management function are also integral to our proposed Strategy. Thus, our strategic roadmap will align with our established time
horizons, incorporating specific targets for pertinent material aspects. It will feature interim milestones that facilitate detailed monitoring and consistent evaluation of
our progress. Additionally, we strategically earmark financial resources to address risks and seize opportunities, ensuring that our fiscal commitments are
synchronized with our strategic trajectory.

Long-term

(2.1.1) From (years)

16

(2.1.2) Is your long-term time horizon open ended?

Select from:
No

(2.1.3) To (years)

26

(2.1.4) How this time horizon is linked to strategic and/or financial planning

Our approach to assessing environmental dependencies, impacts, risks, and opportunities is meticulously crafted around the Task Force on Climate-related Financial
Disclosures (TCFD) assessment timelines. This science-based, globally endorsed framework underpins our strategic planning, ensuring that our actions in
environmental sustainability are informed by the most credible scientific methods available. Accordingly, we have established our time horizons as short-term (0-6
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years), medium-term (6-16 years), and long-term (16-26 years), which resonate with the critical milestones of 2030, 2040, and 2050 set forth by the TCFD. Our
proposed Sustainability Strategy is aligned with the TCFD framework and enriched by our Double Materiality assessment (aligned with the Corporate Sustainability
Reporting Directive (CSRD) and the European Sustainability Reporting Standards (ESRS)). Additionally, evaluations carried out by our Business Planning Team,
which encompasses a Risk Management function are also integral to our proposed Strategy. Thus, our strategic roadmap will align with our established time
horizons, incorporating specific targets for pertinent material aspects. It will feature interim milestones that facilitate detailed monitoring and consistent evaluation of
our progress. Additionally, we strategically earmark financial resources to address risks and seize opportunities, ensuring that our fiscal commitments are
synchronized with our strategic trajectory.

[Fixed row]

(2.2) Does your organization have a process for identifying, assessing, and managing environmental dependencies and/or
impacts?

Dependencies and/or impacts evaluated in this
process

Process in place

Select from: Select from:
Yes Both dependencies and impacts

[Fixed row]

(2.2.1) Does your organization have a process for identifying, assessing, and managing environmental risks and/or
opportunities?

. Risks and/or opportunities evaluated in Is this process informed by the
Process in place

this process dependencies and/or impacts process?

Select from: Select from: Select from:
Yes Both risks and opportunities Yes
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[Fixed row]

(2.2.2) Provide details of your organization’s process for identifying, assessing, and managing environmental
dependencies, impacts, risks, and/or opportunities.

Row 1

(2.2.2.1) Environmental issue

Select all that apply
Climate change
Water

Plastics
Biodiversity

(2.2.2.2) Indicate which of dependencies, impacts, risks, and opportunities are covered by the process for this

environmental issue

Select all that apply
Dependencies
Impacts

Risks
Opportunities

(2.2.2.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain
End of life management

(2.2.2.4) Coverage



Select from:
Full

(2.2.2.5) Supplier tiers covered

Select all that apply
Tier 1 suppliers

(2.2.2.7) Type of assessment

Select from:
Qualitative and quantitative

(2.2.2.8) Frequency of assessment

Select from:
Every three years or more

(2.2.2.9) Time horizons covered

Select all that apply
Short-term
Medium-term
Long-term

(2.2.2.10) Integration of risk management process

Select from:
Integrated into multi-disciplinary organization-wide risk management process

(2.2.2.11) Location-specificity used

Select all that apply
Site-specific
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National

(2.2.2.12) Tools and methods used

Commercially/publicly available tools

CBD - Convention on Biological Diversity

WRI Aqueduct

Other commercially/publicly available tools, please specify :EY Climate Analytics Platform

Enterprise Risk Management
Enterprise Risk Management
Internal company methods
Risk models

International methodologies and standards
Environmental Impact Assessment

ISO 14001 Environmental Management Standard
Life Cycle Assessment

Databases
Nation-specific databases, tools, or standards

Other

Scenario analysis Jurisdictional/landscape assessment
Desk-based research Source Water Vulnerability Assessment
External consultants Partner and stakeholder consultation/analysis

Materiality assessment
Internal company methods

(2.2.2.13) Risk types and criteria considered
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Acute physical

Cyclones, hurricanes, typhoons

Drought

Flood (coastal, fluvial, pluvial, ground water)
Heat waves

Heavy precipitation (rain, hail, snow/ice)

Chronic physical

Heat stress

Water stress

Sea level rise
Groundwater depletion
Changing wind patterns

Policy

Carbon pricing mechanisms

Increased pricing of water

Changes to national legislation
Regulation of discharge quality/volumes

Increased difficulty in obtaining operations permits
Regulations on Disclosures & Reporting

Market

Changing customer behavior

Uncertainty in the market signals

Availability and/or increased cost of raw materials

Availability and/or increased cost of recycled or renewable content
Inadequate access to water, sanitation, and hygiene services (WASH)

Reputation
Impact on human health
Stigmatization of sector

Temperature variability

Precipitation or hydrological variability

Increased severity of extreme weather events

Water availability at a basin/catchment level
Changing temperature (air, freshwater, marine water)

Lack of globally accepted and harmonized definitions

Statutory water withdrawal limits/changes to water allocation

Mandatory water efficiency, conservation, recycling, or process standards
Introduction of regulatory standards for previously unregulated contaminants
Other policy, please specify :Policies specific to the Transportation Industry,

Availability and/or increased cost of certified sustainable material
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Stakeholder conflicts concerning water resources at a basin/catchment level
Exclusion of vulnerable and marginalized stakeholders (e.g., informal workers)
Increased partner and stakeholder concern and partner and stakeholder negative feedback

Negative press coverage related to support of projects or activities with negative impacts on the environment (e.g. GHG emissions, deforestation &
conversion, water stress)

Technology

Transition to reusable products Data access/availability or monitoring systems

Transition to recyclable plastic products Transition to lower emissions technology and products

Transition to increasing recycled content Transition to water intensive, low carbon energy sources

Transition to increasing renewable content Transition to water efficient and low water intensity technologies and
products

Unsuccessful investment in new technologies

Liability
Exposure to litigation
Non-compliance with regulations

(2.2.2.14) Partners and stakeholders considered

Select all that apply

NGOs Regulators
Customers Local communities
Employees Water utilities at a local level

Investors
Suppliers

(2.2.2.15) Has this process changed since the previous reporting year?

Select from:
Yes
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(2.2.2.16) Further details of process

In alignment with TVSM’s vision ‘To transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable
and safe’, the company is employing a rigorous and multifaceted scientific and innovative approach to identify, assess, and manage environmental dependencies,
impacts, risks, and opportunities, ensuring that our operations and strategic planning are both resilient and sustainable. Task Force on Climate-related Financial
Disclosures (TCFD)Analysis: At the core of our process is an extensive analysis guided by the TCFD framework. This assessment provides a comprehensive
understanding of our environmental footprint across all facilities. We delve into both physical and transitional risks associated with climate change, using scenario
analysis (as per IPCC 6th Assessment report’23) to anticipate potential impacts and opportunities arising from the shift to a low-carbon future. The TCFD assessment
encompasses TVS Motor Group, including tier 1 suppliers in the upstream value chain. The company considers three-time horizons—2030, 2040, and 2050—to
systematically identify physical and transition risks. Baseline and scenario analyses are conducted using Representative Concentration Pathway (RCP) models,
specifically RCP 4.5 and RCP 8.5, to project potential future scenarios. Double-materiality Assessment: TVSM has conducted a comprehensive double-materiality
assessment to gain a holistic understanding of both our organization's and our stakeholders' environmental dependencies and impacts. This evaluation encompasses
a broad spectrum of Sustainability considerations, including climate change, water, and waste. By examining these factors through a financial and impact lens, TVSM
ensures a thorough understanding of its environmental interactions, both qualitatively and quantitatively. A diverse array of stakeholders, including investors,
customers, industry associations, the community, suppliers, and dealers, were engaged in this assessment, reflecting a wide range of perspectives and concerns.
Risk Management Framework: TVSM’s Business Planning Team undertakes the critical role of the company's Risk Management function. This team is committed to
a continuous and rigorous analysis of the industry, market, and regulatory landscapes, as well as macroeconomic and microeconomic trends. The team's findings on
dependencies, impacts, risks, and opportunities are meticulously reviewed and presented to the board-level Risk Management Committee, ensuring comprehensive
oversight and informed decision-making. The team thoughtfully develops, implements, and periodically reviews mitigation plans. Complementing this robust process,
our risk management system is aligned with the 1ISO 22301(management standard on business continuity). This alignment informs our process for responding to
disruptions in business due to risks, ensuring that our operational resilience is maintained, and our strategic objectives are secured even in the face of unforeseen
challenges. The Risk Management Committee, with its crucial oversight role, ensures the regular monitoring and assessment of these factors. The committee
remains agile, prepared to reassess risks as they emerge and are recognized as material.

[Add row]

(2.2.7) Are the interconnections between environmental dependencies, impacts, risks and/or opportunities assessed?

(2.2.7.1) Interconnections between environmental dependencies, impacts, risks and/or opportunities assessed

Select from:
Yes

(2.2.7.2) Description of how interconnections are assessed

TVSM has a vision to ‘Transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable and safe’, and

its approach to assessing the interrelatedness of environmental dependencies, impacts, risks, and opportunities is both continuous and dynamic, forming the

backbone of its proposed business and sustainability strategy. The intricate connections between these elements inform this strategy, crucial for understanding the
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landscape in which the company will operate in the coming years. TVSM'’s double materiality outcome and TCFD assessment outcome, along with the ongoing
monitoring, evaluation, and reporting of environmental metrics, deeply integrate the interconnections. For instance, when our double materiality assessment highlights
a high dependency on a particular resource, we promptly conduct a risk assessment and ensure robust monitoring and reporting mechanisms are in place.
Conversely, if our environmental reporting reveals unfavorable trends, we delve into the underlying causes, dependencies, and associated risks, thereby creating a
feedback loop that continuously refines our understanding and management of these aspects. We systematically map risks and opportunities against our
environmental dependencies and impacts to identify synergies. This mapping is instrumental in revealing how a risk in one area may translate into an opportunity in
another, steering us toward strategic investments in sustainable scientific technologies and innovative practices. Stakeholder engagement is a cornerstone of our
approach, offering invaluable insights that deepen our comprehension of the interconnected nature of environmental factors and their broader implications for our
business and stakeholders. We incorporate the insights from these assessments into our governance framework, ensuring that our decision-making processes at the
highest levels (board-level risk management committee) factor the interplay of environmental factors. By periodically monitoring environmental trends and regulatory
changes, we keep our assessments up-to-date and relevant, enabling us to adjust our strategies in response to an evolving landscape. A key outcome of assessing
the interdependencies between our environmental dependencies, impacts, risks, and opportunities has been the formulation of our Sustainability Strategy, which is
deeply informed by the insights gained from such interdependencies. This strategic framework enables us to proactively address, mitigate, or capitalize on
environmental-related risks and opportunities. Additionally, a significant output of our assessment results is the development of our Internal Carbon Price (25 Dollars)
and Internal Water Price (1.19 Dollars) as per shadow pricing methods. These critical instruments guide our efforts, decision-making, and budgeting processes,
ensuring that our operations are aligned with our commitment to sustainability and environmental stewardship.

[Fixed row]

(2.3) Have you identified priority locations across your value chain?

(2.3.1) Identification of priority locations

Select from:
Yes, we have identified priority locations

(2.3.2) Value chain stages where priority locations have been identified

Select all that apply
Direct operations

(2.3.3) Types of priority locations identified

Sensitive locations
Areas important for biodiversity
Areas of high ecosystem integrity
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Areas of limited water availability, flooding, and/or poor quality of water

Locations with substantive dependencies, impacts, risks, and/or opportunities
Locations with substantive dependencies, impacts, risks, and/or opportunities relating to water

(2.3.4) Description of process to identify priority locations

TVS Motor Company employs a comprehensive approach to identify priority locations within our value chain, ensuring that we proactively manage and mitigate risks
while capitalizing on opportunities for sustainable growth. The company conducts an in-depth analysis of potential physical risks stemming from climate change by
leveraging the Task Force on Climate-Related Financial Disclosures (TCFD) framework. This includes assessing the vulnerability of specific regions and operations to
extreme weather events, rising sea levels, droughts, and heat waves. By identifying the areas most susceptible to these climate-related impacts, TVSM will focus its
efforts on improving resilience and adapting to strategies accordingly. The expertise of TVSM’s board, its committees, and management is also crucial in identifying
priority locations. The management carefully considers factors such as changes in the regulatory landscape, resource utilization, and the strategic importance of
specific locations or facilities to overall business operations. This decision is not solely based on current conditions; it also takes into account anticipated changes and
trends that could affect TVSM’s value chain in the future.

(2.3.5) Will you be disclosing a list/spatial map of priority locations?

Select from:
Yes, we will be disclosing the list/geospatial map of priority locations

(2.3.6) Provide a list and/or spatial map of priority locations

List of Priority Locations.pdf
[Fixed row]

(2.4) How does your organization define substantive effects on your organization?
Risks

(2.4.1) Type of definition

Select all that apply
Qualitative
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(2.4.6) Metrics considered in definition

Select all that apply

Frequency of effect occurring

Time horizon over which the effect occurs

Likelihood of effect occurring

Other, please specify :Scale of the effect and Severity of the effect

(2.4.7) Application of definition

TVS Motor Company's strategy for identifying and evaluating the substantive effects of risks is deeply integrated with its risk appetite, strategic direction, and the
potential impact and likelihood of risks. The Business Planning Team, which incorporates Risk Management as part of its responsibilities, initiates this critical
assessment. Their findings are presented to the Risk Management Committee (RMC) for advice. This process is bolstered by TVSM’s adherence to the ISO 22301
management system on business continuity, guiding its preparedness and response to any business interruptions. The substantiveness of risk is contextual and
varies in relation to its relevance to the business strategy. A risk/opportunity that is closely tied to TVSM’s strategic goals or critical to achieving its targets assumes
greater importance. The Business Planning team, in collaboration with the Sustainability team, is instrumental in identifying and assessing these risks and
opportunities for their strategic significance. TVSM's approach to determining the severity of risks is: Understanding the Scope: The initial step, led by the business
planning team, is to assess the breadth of the risk or opportunity’s impact, ranging from individual facilities to the broader contexts of localities, regions, and global
operations. Financial Impact: TVSM then evaluates the risks capacity to: « Damage critical facilities that contribute to revenue/cost * Disrupt key product lines that are
central to TVSM’s product portfolio « Impede/influence TVSM’s revenue streams * Necessitate increases in CAPEX or OPEX « Lead to litigation fees or regulatory
penalties, and reputation Judgement of the Board/Management: The final layer of TVSM’s assessment leverages the seasoned judgment and discretion of its
management. The Board of Directors, Risk Management Committee and business heads collectively weigh in, drawing upon their expertise and understanding of
current and emerging trends, policies, and market dynamics. Ultimately, risks that are deemed important fo TVSM’s business strategy are plotted on a matrix that
considers both severity and likelihood. Those with high ratings in both dimensions are classified as 'Substantive'.

Opportunities

(2.4.1) Type of definition

Select all that apply
Qualitative

(2.4.6) Metrics considered in definition

Select all that apply
Frequency of effect occurring
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Time horizon over which the effect occurs
Likelihood of effect occurring
Other, please specify :Scale of the associated opportunity

(2.4.7) Application of definition

In defining substantive opportunities, TVSM applies a similar level of rigor, focusing on those that can significantly advance its strategic objectives. The company
evaluates the potential scale and impact of opportunities, their alignment with its strategic direction, and the likelihood of successful realization. TVSM gives priority to
opportunities that can propel the company towards market expansion, leadership in sustainability, and innovation, as they can generate long-term value for the
company and its stakeholders. In determining the substantiveness of opportunities, TVS Motor Company employs a structured approach that unfolds in three distinct
yet interconnected methods: Understanding the Scope: The initial step is to assess the breadth of the opportunity’s impact, ranging from the most granular level of
individual facilities to the broader contexts of localities, regions, and global operations. Financial Impact: TVSM scrutinizes the opportunity’s potential financial impact.
This includes evaluating its capacity to: « Influence on competitiveness * Alignment with TVSM’s strategy ° Influence TVSM'’s revenue streams significantly
Necessitate considerable increases in CAPEX or OPEX to realize the opportunity Judgment of the Board/Management: The final layer of TVSM’s assessment
leverages the seasoned judgment and discretion of its management. The Board of Directors and business heads collectively weigh in, drawing upon their expertise
and understanding of current and emerging trends, policies, and market dynamics.
[Add row]

(2.5) Does your organization identify and classify potential water pollutants associated with its activities that could have a
detrimental impact on water ecosystems or human health?

(2.5.1) Identification and classification of potential water pollutants

Select from:
Yes, we identify and classify our potential water pollutants

(2.5.2) How potential water pollutants are identified and classified

TVS Motor Company adheres to environmental laws, regulations, and guidelines applicable in the regions where we operate. For instance, in India, our classification
of water pollutants is in line with the provisions of the Water (Prevention and Control of Pollution) Act, 1974 the Air (Prevention and Control of Pollution) Act, 1981, the
Environment Protection Act, 1986 and the rules framed under these acts, among other relevant legislation. In Indonesia, we adhere to the Government regulations on
Management of Water Quality and Control over Water Pollution, while in UK, we adhere to laws laid out by The Water Act, 1973. For example, TVS Motor Company
in India is duly registered on the portals of Central Pollution Control Board as a producer of products that may contain potential pollutants, including lithium-ion
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batteries. In compliance with the applicable environmental laws in the country, we ensure that all waste and discharge from our operations are treated safely and in
an environmentally acceptable manner. We conduct the necessary tests and obtain the requisite certifications to demonstrate our adherence to these legal standards.
[Fixed row]

(2.5.1) Describe how your organization minimizes the adverse impacts of potential water pollutants on water ecosystems
or human health associated with your activities.

Row 1

(2.5.1.1) Water pollutant category

Select from:
Oil

(2.5.1.2) Description of water pollutant and potential impacts

Qil: Oil leaks and maintenance activities can create a film on water surfaces, hindering oxygen exchange and harming aquatic life. This film can reduce the amount of
oxygen dissolved in the water, making it difficult for fish and other aquatic organisms to survive. Additionally, the film can block sunlight from reaching the water,
affecting photosynthesis and the overall health of the ecosystem.

(2.5.1.3) Value chain stage

Select all that apply
Direct operations

(2.5.1.4) Actions and procedures to minimize adverse impacts

Select all that apply

Assessment of critical infrastructure and storage condition (leakages, spillages, pipe erosion etc.) and their resilience
Beyond compliance with regulatory requirements

Water recycling

Requirement for suppliers to comply with regulatory requirements

Discharge treatment using sector-specific processes to ensure compliance with regulatory requirements
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(2.5.1.5) Please explain

TVSM has implemented a series of actions and procedures designed to minimize the adverse impacts of pollutants in water. At the forefront of its efforts is the Hosur
Plant (this plant has 66% of revenue generation for TVSM), which has adopted cutting-edge Zero Liquid Discharge (ZLD) technology. This sophisticated system starts
with preliminary treatment and progresses through advanced filtration methods, including spiral and plate-tube Reverse Osmosis (RO). The process culminates with a
multi-effect evaporator and an Agitated Thin Film Dryer, which together ensure that no liquid waste is released into the environment. TVSM’s Nalagarh Plant also
plays a pivotal role in water conservation through its multi-stage RO system, which treats wastewater and recycles the clean permeate back into production or
discharges it safely in line with our stringent protocols. The UK and Indonesia sites discharge water to relevant and approved third-party destinations, ensuring all
appropriate water treatment is in line with regulatory requirements and best practices. To ensure their compliance, the company engages in regular internal and third-
party testing of its discharge treatment processes. TVSM conducts tests of crucial parameters such as pH, Biological Oxygen Demand (BOD), Total Suspended
Solids (TSS), and Total Dissolved Solids (TDS) in its in-house laboratories. These parameters are tested monthly by external laboratories for accuracy and
consistency.

Row 2

(2.5.1.1) Water pollutant category

Select from:
Inorganic pollutants

(2.5.1.2) Description of water pollutant and potential impacts

Chemicals such as nitrates and phosphates are often used in cleaning products and can contribute to eutrophication. When these chemicals enter water bodies, they
can cause excessive plant growth, leading to oxygen depletion and loss of biodiversity. Harmful algal blooms can also occur, further depleting oxygen levels and
threatening aquatic life.

(2.5.1.3) Value chain stage

Select all that apply
Direct operations

(2.5.1.4) Actions and procedures to minimize adverse impacts

Select all that apply
Beyond compliance with regulatory requirements
Water recycling

29



Reduction or phase out of hazardous substances
Requirement for suppliers to comply with regulatory requirements
Discharge treatment using sector-specific processes to ensure compliance with regulatory requirements

(2.5.1.5) Please explain

TVSM has implemented a series of actions and procedures designed to minimize the adverse impacts of pollutants in water. At the forefront of its efforts is the Hosur
Plant (this plant has 66% of revenue generation for TVSM), which has adopted cutting-edge Zero Liquid Discharge (ZLD) technology. This sophisticated system starts
with preliminary treatment and progresses through advanced filtration methods, including spiral and plate-tube Reverse Osmosis (RO). The process culminates with a
multi-effect evaporator and an Agitated Thin Film Dryer, which together ensure that no liquid waste is released into the environment. TVSM’s Nalagarh Plant also
plays a pivotal role in water conservation through its multi-stage RO system, which treats wastewater and recycles the clean permeate back into production or
discharges it safely in line with our stringent protocols. The UK and Indonesia sites discharge water to relevant and approved third-party destinations, ensuring all
appropriate water treatment is in line with regulatory requirements and best practices. To ensure their compliance, the company engages in regular internal and third-
party testing of its discharge treatment processes. TVSM conducts tests of crucial parameters such as pH, Biological Oxygen Demand (BOD), Total Suspended
Solids (TSS), and Total Dissolved Solids (TDS) in its in-house laboratories. These parameters are tested monthly by external laboratories for accuracy and
consistency.

Row 3

(2.5.1.1) Water pollutant category

Select from:
Other, please specify :Metals

(2.5.1.2) Description of water pollutant and potential impacts

Metals: Metals like lead, copper, and zinc are released during industrial operations and can be toxic to aquatic organisms. These metals can accumulate in the food
chain, posing risks to human health. For example, consuming fish contaminated with these metals can lead to various health problems, including neurological
disorders, kidney damage, and reproductive issues.

(2.5.1.3) Value chain stage

Select all that apply
Direct operations

(2.5.1.4) Actions and procedures to minimize adverse impacts




Select all that apply

Beyond compliance with regulatory requirements

Implementation of integrated solid waste management systems

Requirement for suppliers to comply with regulatory requirements

Discharge treatment using sector-specific processes to ensure compliance with regulatory requirements

(2.5.1.5) Please explain

TVSM has implemented a series of actions and procedures designed to minimize the adverse impacts of pollutants in water. At the forefront of its efforts is the Hosur
Plant (this plant has 66% of revenue generation for TVSM), which has adopted cutting-edge Zero Liquid Discharge (ZLD) technology. This sophisticated system starts
with preliminary treatment and progresses through advanced filtration methods, including spiral and plate-tube Reverse Osmosis (RO). The process culminates with a
multi-effect evaporator and an Agitated Thin Film Dryer, which together ensure that no liquid waste is released into the environment. TVSM’s Nalagarh Plant also
plays a pivotal role in water conservation through its multi-stage RO system, which treats wastewater and recycles the clean permeate back into production or
discharges it safely in line with our stringent protocols. The UK and Indonesia sites discharge water to relevant and approved third-party destinations, ensuring all
appropriate water treatment is in line with regulatory requirements and best practices. To ensure their compliance, the company engages in regular internal and third-
party testing of its discharge treatment processes. TVSM conducts tests of crucial parameters such as pH, Biological Oxygen Demand (BOD), Total Suspended
Solids (TSS), and Total Dissolved Solids (TDS) in its in-house laboratories. These parameters are tested monthly by external laboratories for accuracy and
consistency.

[Add row]
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C3. Disclosure of risks and opportunities

(3.1) Have you identified any environmental risks which have had a substantive effect on your organization in the
reporting year, or are anticipated to have a substantive effect on your organization in the future?

Environmental risks identified

Climate change Select from:
Yes, both in direct operations and upstream/downstream value chain

Water Select from:
Yes, both in direct operations and upstream/downstream value chain

Plastics Select from:
Yes, both in direct operations and upstream/downstream value chain

[Fixed row]

(3.1.1) Provide details of the environmental risks identified which have had a substantive effect on your organization in
the reporting year, or are anticipated to have a substantive effect on your organization in the future.

Climate change

(3.1.1.1) Risk identifier

Select from:
Risk1

(3.1.1.3) Risk types and primary environmental risk driver
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Acute physical
Heat wave

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Direct operations

(3.1.1.6) Country/area where the risk occurs

Select all that apply
India
Indonesia

(3.1.1.9) Organization-specific description of risk

Physical Risks: TVS Motor Company's scenario analysis has highlighted significant risks related to heat waves, heat stress, and varying temperatures across several
key facilities: Heatwaves, and average temperature: * PT TVS Indonesia, Karawang Plant: Under both RCP 4.5 and 8.5 scenarios, the facility faces a very high risk of
varying temperatures in the medium to long term. Furthermore, the RCP 8.5 scenario has a high long-term risk of heatwaves. « TVS Motor Company, Hosur Plant: In
the long term, there is a high risk of heatwaves under both RCP 4.5 and 8.5 scenarios, with similarly high risks of varying temperatures under RCP 8.5. « TVS Motor
Company, Mysuru Plant: Long-term projections under RCP 8.5 indicate a high risk of heatwaves and heat stress. « TVS Motor Company, Nalagarh Plant: This facility
is highly susceptible to heatwaves and heat stress across all time horizons, with varying temperatures also posing a high risk in the long term. These risks are
particularly concerning due to the potential for operational disruptions, decreased efficiency, and the need for increased cooling at these critical assets. TVSM must
implement robust adaptation measures to protect its operations and ensure continued productivity, given their geographic locations and the expected increase in
heat-related events.

(3.1.1.11) Primary financial effect of the risk

Select from:
Increased direct costs

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
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Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
High

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

Heatwaves, and average Temperature: Increased temperatures at our facilities could necessitate higher direct costs for cooling systems and insulation. Additionally,
insurance premiums may rise to cover the heightened risk of heat-related damage. Heat stress could disrupt workforce management, potentially resulting in
decreased revenues if production capacity decreases. These factors could strain cash flows and necessitate a re-evaluation of financial planning to account for these
additional costs.

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No

(3.1.1.26) Primary response to risk

Infrastructure, technology and spending
Improve maintenance of infrastructure

(3.1.1.28) Explanation of cost calculation
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TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response

TVSM envisions 'To transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable and safe’. The
company’s approach to addressing both physical and transition risks is crafted in close collaboration with its Business Planning Team (which encompasses the Risk
Management function, the Risk Management Committee (RMC), and key business leaders. The mitigation strategies developed are rigorously aligned with the ISO
22301 management system standards, reflecting TVSM’s commitment to business continuity and resilience across the company. This alignment with the ISO 22301
standard enhances the company’s ability to respond to risks effectively. Response to Heatwaves and Rising Temperatures: TVS Motor Company is proactively
addressing the risks associated with heatwaves and rising average temperatures. The company has invested in state-of-the-art HYAC systems and enhanced
ventilation to maintain ambient temperatures, ensuring the safety and comfort of the workforce as well as the protection of its equipment and machinery. These
systems are subject to regular maintenance to guarantee their efficiency and effectiveness. In addition, TVSM prioritizes the provision of WASH facilities, ensuring
uninterrupted access to essential services such as clean drinking water, sanitation, and toilets, regardless of the external temperature conditions. Furthermore, TVSM
is committed to preserving green belts around its facilities, which provide valuable ecosystem services like natural cooling, helping to mitigate the effects of
heatwaves and rising temperatures in operations. The company’s strategy is to maintain a sustainable and resilient infrastructure that can withstand the evolving
climate landscape, with a focus on the well-being of its employees and the longevity of machinery.

Water

(3.1.1.1) Risk identifier

Select from:
Risk1

(3.1.1.3) Risk types and primary environmental risk driver

Acute physical
Drought

(3.1.1.4) Value chain stage where the risk occurs
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Select from:
Direct operations

(3.1.1.6) Country/area where the risk occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.1.1.7) River basin where the risk occurs

Select all that apply
Penner River

Other, please specify :Cisadane Minor Basin in Indonesia, and the Medway Minor Basin in the UK

(3.1.1.9) Organization-specific description of risk

TVS Motor Company, Hosur facility: The Hosur facility of TVS Motor Company faces a very high risk of drought under both the Representative Concentration
Pathway (RCP) 4.5 and RCP 8.5 scenarios, spanning the short, medium, and long term. This risk is attributed to the plant's reliance on the Ponnaiyar Minor Basin,
which is vulnerable to considerable reductions in water availability due to extended periods of low rainfall and elevated temperatures. PT TVS Indonesia, Karawang
facility: Similarly, the Karawang plant is at a very high risk of drought, especially under the more severe RCP 8.5 scenario across all time horizons. Under the RCP 4.5
scenario, the risk remains high. The facility depends on the Cisadane Minor Basin in Indonesia, which is prone to significant water scarcity during drought conditions.
Norton Motorcycles, UK: For TVS's Norton plant located in the UK, drought presents high risks under both RCP 4.5 and RCP 8.5 scenarios, affecting short-term to
long-term operations. The Medway Minor Basin, which supports this facility, is susceptible to reduced water availability, particularly during prolonged dry spells and
heat waves. Water scarcity in these basins poses operational risks, including manufacturing disruptions, increased costs for water procurement, and challenges in
ensuring workforce health and safety. However, TVSM's facilities' risk is mitigated by minimal reliance on fresh surface water, which constitutes only 2.5% of our total
water withdrawal.

(3.1.1.11) Primary financial effect of the risk

Select from:
Increased direct costs

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization
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Select all that apply
Short-term
Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
High

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

The impact of drought risk on TVS Motor Company’s financial position, performance, and cash flows is multifaceted. As drought becomes a high risk under multiple
scenarios and timelines, the organisation must prepare for financial implications. « Workforce Management: Water scarcity could significantly disrupt workforce
management and planning. Without an adequate water supply, the health and productivity of employees are at risk, potentially leading to increased labour costs and
challenges in maintaining a stable workforce. This could also affect the company’s ability to attract and retain talent in the region. « Asset Value and Useful Life:
Assets requiring water for cooling and other processes may see a decrease in value or useful life, leading to potential write-offs or asset impairment. Early retirement
of existing assets may be necessary, resulting in unanticipated capital expenditures to replace or upgrade to more water-efficient equipment. This could strain the
company’s capital reserves and impact cash flows. * Production Capacity: Limited water availability, essential for various manufacturing processes, is likely to disrupt
production capacity. Decreased production capacity could lead to lower revenues, affect the company’s market share, and hinder its ability to meet customer demand.
* Increased Operating Costs: The company may need to source water from alternative locations at a higher cost, invest in water recycling and conservation
technologies, or pay premiums for water usage during drought conditions. These additional expenses would increase operating costs and reduce profit margins.
Overall, the financial impact of drought risk includes potential increases in operating costs, capital expenditures for asset replacement or upgrades, and the
management of workforce-related challenges. These factors combined could lead to a decrease in financial performance and cash flows, necessitating a strategic
financial response to mitigate the risk and ensure the long-term sustainability of the plants’ operations.

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No
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(3.1.1.26) Primary response to risk

Infrastructure, technology and spending
Adopt water efficiency, water reuse, recycling and conservation practices

(3.1.1.28) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response

TVSM envisions 'To transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable and safe’. Its
approach to address both physical and transition risks is crafted in close collaboration with the Business Planning Team (which encompasses Risk Management
function, the Risk Management Committee (RMC), and key business leaders. The mitigation strategies we develop are rigorously aligned with the ISO 22301
management system standards, reflecting our commitment to business continuity and resilience across the company. The strategy focuses on water conservation
through ZLD, recycling, and reducing reliance on external sources, with Hosur (this plant has 66% of revenue generation for TVSM) as a model facility, having
achieved Water Positive status by Cll. TVSM has also set an internal water price to promote efficient use, invest in water-saving technology, and financially manage
drought risks. For business continuity, the company has developed emergency preparedness plans, including considerations for water rationing, alternative sourcing,
and protecting its workforce. In collaboration with the Srinivasan Service Trust (SST) and local stakeholders, TVSM has executed water replenishment projects.
These projects have contributed to the health of water catchments and groundwater levels around the facilities, enhancing their resilience to drought and ensuring
long-term water availability for the community and TVSM'’s operations. TVSM has successfully increased the groundwater levels in and around the facility at its Hosur
facility through initiatives to develop and maintain green belts across the facility and develop water catchment ponds. The company invests in R&D to create products
and processes that are more water-efficient, thereby reducing the overall water footprint of manufacturing activities.

Plastics

(3.1.1.1) Risk identifier

Select from:
Risk1



(3.1.1.3) Risk types and primary environmental risk driver

Liability
Non-compliance with legislation

(3.1.1.4) Value chain stage where the risk occurs

Select from:
End-of-life management

(3.1.1.6) Country/area where the risk occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.1.1.9) Organization-specific description of risk

TVS Motor Company faces the risk of increasingly stringent Extended Producer Responsibility (EPR) regulations, which demand greater accountability for the end-of-
life management of products, particularly plastics, batteries, and other regulated waste streams. The evolving nature of these regulations presents challenges in
waste management and material recovery. In India, existing EPR mandates already require us to navigate a complex landscape of waste management and recycling.
Adding to this complexity are the upcoming laws in the United Kingdom and Indonesia. The UK is preparing to adopt the Extended Producer Responsibility for
Packaging, which will hold producers responsible for the costs of collecting, recycling, and disposing of their packaging waste. Similarly, Indonesia is strengthening its
EPR framework with Regulation No. P.75/2019, focusing on the Roadmap to Waste Reduction by Producers. These impending regulations will extend our
responsibilities and potential financial implications across TVSM's international operations. A robust legal framework and practical guidelines are essential for
effective compliance, yet their absence complicates TVSM efforts to meet these new requirements. The high costs associated with adhering to EPR mandates could
significantly strain our budget as it may require investments in waste management and recycling. This financial impact requires strategic planning to meet our
obligations while upholding sustainability and financial health.

(3.1.1.11) Primary financial effect of the risk

Select from:
Upfront costs to adopt/deploy new practices and processes
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(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
The risk has already had a substantive effect on our organization in the reporting year

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Likely

(3.1.1.14) Magnitude

Select from:
Medium

(3.1.1.15) Effect of the risk on the financial position, financial performance and cash flows of the organization in the

reporting year

In the current fiscal year, TVS Motor Company had faced financial outlays to ensure compliance with the Extended Producer Responsibility (EPR) regulations for
plastics. To comply with these regulations, we established partnerships with authorized recyclers, ensuring we only avail services of top-tier recyclers to manage our
plastic waste effectively and responsibly. While we faced a financial outlay towards availing such services, our efforts culminated in the collection and recycling of 935
metric tons of single-use plastic waste for our India operations, aligning with the targets mandated by the Plastic Waste Management Rules, 2016 in India. This was
duly reported to the Central Pollution Control Board (CPCB), India in our capacity as a Brand Owner.

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

The evolving EPR regulations across different geographies, including India, the United Kingdom, and Indonesia, present a multifaceted financial risk to TVS Motor
Company's financial position, performance, and cash flows. In the UK, the anticipated adoption of the Extended Producer Responsibility for packaging, as outlined in
the consultation paper, will likely impose additional costs on producers like us for the collection, recycling, and disposal of packaging waste. Similarly, in Indonesia,
the government's enforcement of Regulation No. P.75/2019, concerning the Roadmap to Waste Reduction by Producers, signifies a strengthening commitment to
EPR that will soon impact our operations. We foresee potential litigation, fines, and enforcement orders if we fail to comply with these increasingly stringent
regulations across all active markets, potentially leading to significant unforeseen expenses. As we transition to using materials that meet EPR requirements, such as
recyclable or bio-based plastics, we anticipate increased production costs not only in India but also as we align with the upcoming regulations in the UK and
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Indonesia. Compliance costs are expected to rise due to the need for enhanced waste management systems and processes to track and reduce our plastic footprint
globally. Direct costs may also increase as we source more environmentally friendly materials, which may come at a premium in these diverse markets. Furthermore,
we will face upfront costs to adopt and deploy new practices and processes aimed at plastic reduction and improving waste stream efficiency across our international
operations. These changes will require significant investment in R&D, infrastructure, and technology to meet EPR mandates and maintain our commitment to
sustainability in all regions where we operate.

(3.1.1.26) Primary response to risk

Compliance, monitoring and targets
Greater compliance with regulatory requirements

(3.1.1.29) Description of response

TVSM envisions 'To transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable and safe’. In
response to the risk posed by stricter EPR regulations, TVS Motor Company will undertake a series of strategic actions as part of our sustainability strategy. A few of
its efforts under consideration for sustainability strategy will include working towards "zero waste to landfill" third-party certification for its manufacturing facilities
globally, reducing the plastic weight in vehicle parts, and attaining a high recycling rate for materials used in production in the coming years. TVSM is also striving to
partner with suppliers, customers, and industry bodies to promote circular economy practices. The responses will include engaging with policymakers to shape
practical EPR guidelines, collaborating with suppliers to increase the use of recyclable plastic content, and participating in multi-stakeholder initiatives to drive
industry-wide change. To align the entire value chain with its sustainability goals, TVSM will introduce and strengthen environmental incentives for its internal
operations and suppliers. As stated earlier, TVSM is establishing organization-wide efforts towards responsibility for plastic use and recycling and is working towards
switching to recyclable and non-virgin plastics wherever possible. To support end-of-life management, the company is investing in infrastructure and technology
improvements that enhance its ability to recover and recycle materials. These actions, coupled with the upfront costs of adopting new practices and processes,
underscore the proactive approach to managing plastic risk and ensuring financial resilience in the face of evolving environmental regulations.

Climate change

(3.1.1.1) Risk identifier

Select from:
Risk2

(3.1.1.3) Risk types and primary environmental risk driver

Acute physical

Heat wave
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(3.1.1.4) Value chain stage where the risk occurs

Select from:
Upstream value chain

(3.1.1.6) Country/area where the risk occurs

Select all that apply
India

(3.1.1.9) Organization-specific description of risk

At TVS Motor Company, our scenario analysis has highlighted significant risks related to heat waves in our upstream value chain: Heatwaves (upstream operations):
Upstream transportation routes between Aurangabad and TVS facilities in Karnataka are vulnerable to heatwaves. This climate hazard pose a risk of supply chain

disruptions, which could lead to delays in production and increased logistical costs. Ensuring the resilience of these transportation routes is crucial to maintaining a
steady supply of materials and components

(3.1.1.11) Primary financial effect of the risk

Select from:
Disruption in upstream value chain

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely
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(3.1.1.14) Magnitude

Select from:
High

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

Heatwaves (upstream value chain): The increased likelihood of heatwaves could intermittently affect upstream transportation routes, potentially leading to some
supply chain challenges. To mitigate these risks, we may need to consider investing in more resilient transport options and exploring alternative logistics solutions.
While these measures could lead to increases in operational costs, they are essential to maintain the continuity of our supply chain. Additionally, any delays in orders
due to such disruptions could result in some financial impact, including potential revenue losses

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No

(3.1.1.26) Primary response to risk

Infrastructure, technology and spending
Implementing buffer stocks or dual sourcing

(3.1.1.28) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response



TVSM envisions 'To transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable and safe’. The
company’s approach to addressing both physical and transition risks is crafted in close collaboration with its Business Planning Team (which encompasses the Risk
Management function, the Risk Management Committee (RMC), and key business leaders. The mitigation strategies developed are rigorously aligned with the ISO
22301 management system standards, reflecting TVSM’s commitment to business continuity and resilience across the company. This alignment with the ISO 22301
standard enhances the company’s ability to respond to risks effectively. Response to Heatwaves in Upstream Transport Route: TVS Motor Company has strategically
prioritized local sourcing, with 95% of our procurement occurring within India, significantly reducing the risk of supply chain disruptions. Our suppliers are
predominantly located in the same or adjacent regions to our plants, which inherently strengthens our supply chain against the impacts of heatwaves and heavy
precipitation. In instances where transport routes may still be affected by extreme weather, we will actively collaborate with our logistics partners to enhance the
resilience of our transport network. For instance, this may be achieved by employing meticulous route planning, continuously monitoring weather and disaster
patterns, and implementing route optimizations to guarantee the timely and safe delivery of components and finished products. Should supply disruptions and their
associated financial losses become challenging to mitigate in the future, TVS is prepared to explore more localized sourcing strategies for our higher-risk routes,
further minimizing reliance on long-distance transportation and curtailing the potential for significant losses.

Climate change

(3.1.1.7) Risk identifier

Select from:
Risk3

(3.1.1.3) Risk types and primary environmental risk driver

Acute physical
Flooding (coastal, fluvial, pluvial, groundwater)

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Direct operations

(3.1.1.6) Country/area where the risk occurs

Select all that apply
Indonesia
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(3.1.1.9) Organization-specific description of risk

At TVS Motor Company, our scenario analysis has highlighted significant risks related to flooding at one of our facilities. Flooding: PT TVS Indonesia, Karawang Plant
is at very high risk of flooding under both RCP 4.5 and 8.5 scenarios for the short, medium, and long term. With a very high exposure to potential flood events, the
facility could experience significant operational disruptions, infrastructure damage, and potential safety hazards for employees. The risk underscores the need for
effective flood defense mechanisms and emergency response strategies to mitigate the impact on TVS Motor Company’s operations.

(3.1.1.11) Primary financial effect of the risk

Select from:
Disruption to sales

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
High

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

Flooding: Flooding risks at the PT TVS Indonesia, Karawang Plant could lead to significant capital expenditures for flood defences and water management systems.
Insurance premiums may increase to cover the heightened risk of asset damage. Production capacity disruptions and workforce management challenges during flood
events could reduce revenues and disrupt the upstream value chain, impacting the company's overall financial performance.
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(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No

(3.1.1.26) Primary response to risk

Policies and plans
Develop flood emergency plans

(3.1.1.28) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November’24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response

TVSM envisions 'To transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable and safe’. The
company’s approach to addressing both physical and transition risks is crafted in close collaboration with its Business Planning Team (which encompasses the Risk
Management function, the Risk Management Committee (RMC), and key business leaders. The mitigation strategies developed are rigorously aligned with the ISO
22301 management system standards, reflecting TVSM’s commitment to business continuity and resilience across the company. This alignment with the ISO 22301
standard enhances the company’s ability to respond to risks effectively. Response to Flooding Risk at PT TVS Indonesia, Karawang Plant: At our Karawang plant, we
are taking decisive steps to mitigate the risk of flooding. Our plant is located at a higher altitude from the sea-level, to ensure mitigation of flood related impacts to a
certain level. We have implemented advanced drainage systems to protect our infrastructure. Additionally, we will explore working with local authorities and experts to
improve regional flood defences and water management strategies. Our emergency response plans are regularly updated and tested to ensure swift action in the
event of a flood, minimizing potential disruptions to our operations.

Climate change

(3.1.1.1) Risk identifier

Select from:



Risk4

(3.1.1.3) Risk types and primary environmental risk driver

Technology
Transition to lower emissions technology and products

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Direct operations

(3.1.1.6) Country/area where the risk occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.1.1.9) Organization-specific description of risk

Regulatory landscape for internal combustion engines ICE and electric vehicles (EVs)Under the Nationally Determined Contributions (NDC) scenario, there is a high
risk associated with future regulatory landscape shifting away from (ICE) towards lower-carbon alternatives, such as vehicles that run on cleaner fuel blends, (EVSs),
etc. For instance, The Ministry of Petroleum and Natural Gas in India set forth a policy that necessitates the adoption of E20 (E20 fuel is a blend of 20% ethanol and
80% gasoline) fuel across the country by 2025, with select locations offering flex fuel options. In the UK, the 2023-24 regulatory landscape for ICEs and EVs is
characterized by the enforcement of Euro 6 emission standards, promotion of ethanol-blended fuels like E10, and incentives for EV adoption, such as purchase
grants and charging point installation subsidies, with a goal to transition completely to ZEV (zero emission vehicles) vehicles by 2035. In Indonesia, the 2023-24
regulatory framework for ICEs and EVs includes adherence to Euro 4 emission standards, encouragement of ethanol-blended fuels such as E10, and incentives for
EV adoption, including tax reductions and import duty exemptions, aiming to increase renewable energy use and phase out new petrol and diesel vehicles by 2040. If
not managed effectively, regulatory transitions could lead to the obsolescence of current ICE models, necessitating significant investment in low-carbon technology
and potential market share loss.

(3.1.1.11) Primary financial effect of the risk

Select from:
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Increased production costs

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply

Short-term

Medium-term

Long-term

The risk has already had a substantive effect on our organization in the reporting year

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
High

(3.1.1.15) Effect of the risk on the financial position, financial performance and cash flows of the organization in the

reporting year

Regulatory Landscape of ICEs and EVs (Ethanol fuel blends): In the reporting year, the organization's financial landscape was significantly influenced by the
changing regulatory environment for internal combustion engines (ICEs) and electric vehicles (EVs). The Ministry of Petroleum and Natural Gas in India set forth a
policy that necessitates the adoption of E20 fuel across the country by 2025, with select locations offering flex fuel options. As a result, the organization incurred
substantial expenses in research and development to modify and ensure compatibility of vehicle components with E20 and E40 ethanol-blended fuels. This involved
the redesign or replacement of specific engine parts and comprehensive vehicle testing to maintain performance standards with these cleaner fuels. These
expenditures have already impacted the organization's financial position, performance, and cash flows. Nonetheless, these investments are poised to yield long-term
benefits, including potential reductions in fuel costs and a move towards more environmentally friendly transportation alternatives

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons
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Regulatory landscape for ICE and EVs: The shift in the regulatory landscape could result in upfront costs as TVS Motor Company adapts to new practices and
processes for developing EVs. Compliance costs may increase as the company aligns with new regulations, impacting financial performance and necessitating a
strategic allocation of capital towards R&D and the deployment of new technologies.

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No

(3.1.1.26) Primary response to risk

Diversification
Develop new products, services and/or markets

(3.1.1.28) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November’24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response

TVSM envisions 'To transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable and safe’. The
company’s approach to addressing both physical and transition risks is crafted in close collaboration with its Business Planning Team (which encompasses the Risk
Management function, the Risk Management Committee (RMC), and key business leaders. The mitigation strategies developed are rigorously aligned with the ISO
22301 management system standards, reflecting TVSM’s commitment to business continuity and resilience across the company. This alignment with the ISO 22301
standard enhances the company’s ability to respond to risks effectively. Regulatory landscape for ICE and EVs: TVS Motor Company is proactively adapting to the
evolving regulatory landscape that increasingly favours lower-carbon alternatives to traditional internal combustion engines (ICE). Our Managing Director, Sudarshan
Venu, asserts that while electric vehicles are unequivocally at the forefront of the company's future plans, there is still significant potential for the growth of the ICE
market both globally and in India. In line with this vision, we are ramping up our R&D efforts to enhance our electric vehicle (EV) offerings, along with more efficient
ICE variants, such as those compatible with cleaner fuel blends like E20 and E40. Our shift towards cleaner and low-carbon products is a key aspect of our Corporate
and Sustainability Strategy, which adheres to the Science Based Targets initiative (SBTi) recommendations for a low-carbon transition. Furthermore, we are actively
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collaborating with Industry Associations, regulatory bodies, and Policy makers, to shape policies that support a sustainable, low-carbon future for the automotive
industry.

Climate change

(3.1.1.1) Risk identifier

Select from:
Risk5

(3.1.1.3) Risk types and primary environmental risk driver

Policy
Carbon pricing mechanisms

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Direct operations

(3.1.1.6) Country/area where the risk occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.1.1.9) Organization-specific description of risk

Emerging carbon tax regulations: The emergence of carbon tax regulations in key markets like India, the UK, and Indonesia presents a high risk under the Nationally
Determined Contributions (NDC) scenario. These regulations could increase operating costs and require strategic financial planning to mitigate the impact on TVS
Motor Company’s profitability. An example of such emerging regulations is the carbon border adjustment mechanism (CBAM). CBAM is a policy that charges a fee for
goods imported into the EU & United Kingdom based on how much climate pollution was created by making them. This could have huge implications on
manufacturing & assembling companies, requiring them to reduce the embodied carbon in their products & product parts.
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(3.1.1.11) Primary financial effect of the risk

Select from:
Increased indirect [operating] costs

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
High

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

Emerging carbon tax regulations: Emerging carbon tax regulations could lead to increased indirect operating costs, affecting TVS Motor Company’s financial position.
To mitigate these costs, the company may need to invest in carbon-reducing technologies and processes, which would impact cash flows and capital allocation.
Ineffective reduction of carbon inventory will increase indirect costs of operations due to high carbon taxes.

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No
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(3.1.1.26) Primary response to risk

Pricing and credits
Increase internal price on carbon

(3.1.1.28) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response

TVSM envisions 'To transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable and safe’. The
company’s approach to addressing both physical and transition risks is crafted in close collaboration with its Business Planning Team (which encompasses the Risk
Management function, the Risk Management Committee (RMC), and key business leaders. The mitigation strategies developed are rigorously aligned with the ISO
22301 management system standards, reflecting TVSM’s commitment to business continuity and resilience across the company. This alignment with the ISO 22301
standard enhances the company’s ability to respond to risks effectively. Emerging carbon tax regulations: In response to the emerging carbon tax regulations, TVS
Motor Company has instituted an Internal Carbon Price. This measure serves as a financial incentive to reduce the carbon intensity of its products during their
manufacturing and assembly phases. It also facilitates investment in technologies that lessen environmental impacts, ensuring alignment with potential carbon taxes.
Additionally, as part of the sustainability strategy, TVSM is exploring increased use of recycled content in its products to further reduce embodied carbon, thereby
mitigating risks of increasing costs on account of regulations such as CBAM, while reinforcing our commitment to a sustainable future.

Climate change

(3.1.1.1) Risk identifier

Select from:
Risk6

(3.1.1.3) Risk types and primary environmental risk driver
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Market

Other market risk, please specify :Lack of available non-renewable resources, and increase in resource prices

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Direct operations

(3.1.1.6) Country/area where the risk occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.1.1.9) Organization-specific description of risk

Depleting Resources and Rising Prices: Under the Current Policies scenario, the risk of depleting resources and higher inflation is very high, as the lack of stringent

policies will result in quicker exhaustion of non-renewable sources of energy and water. This could lead to increased costs for raw materials and energy, impacting
the company’s cost structure and potentially leading to higher product prices for consumers.

(3.1.1.11) Primary financial effect of the risk

Select from:
Increased direct costs

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon




Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
High

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

Depleting Resources & Rising Prices: Depleting Resources & higher inflation: for raw materials and energy could lead to increased direct costs, affecting the
company’s cost structure and potentially leading to higher product prices. This may impact financial performance and require strategic financial planning to manage
the cost increases and maintain competitive pricing.

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No

(3.1.1.26) Primary response to risk

Compliance, monitoring and targets
Establish organization-wide targets

(3.1.1.28) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November'24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response
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TVSM envisions 'To transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable and safe’. The
company’s approach to addressing both physical and transition risks is crafted in close collaboration with its Business Planning Team (which encompasses the Risk
Management function, the Risk Management Committee (RMC), and key business leaders. The mitigation strategies developed are rigorously aligned with the ISO
22301 management system standards, reflecting TVSM’s commitment to business continuity and resilience across the company. This alignment with the ISO 22301
standard enhances the company’s ability to respond to risks effectively. Depleting Resources & Higher Inflation: TVS Motor Company is proactively adapting to the
challenges of depleting resources and the escalating costs of non-renewable energy and materials. As the prices for traditional energy sources climb, the company is
accelerating its shift towards more economical and sustainable alternatives. TVSM’s commitment to the RE100 target is a testament to this shift, as it expands its self-
generation capabilities and increases procurement of renewable energy, moving away from costlier non-renewable options. In response to the rising costs of water
and materials, TVSM is implementing robust measures to maximize efficiency and minimize waste. Hosur, as a Zero Liquid Discharge (ZLD) and water-positive
facility, is a critical component of TVSM’s water management strategy, allowing it to reuse, recycle, and regenerate water, thereby reducing consumption and
mitigating the financial impact of water scarcity. Additionally, TVSM is enhancing the sustainability of its products by increasing the recycled content in-vehicle
components and reducing their weight, which not only conserves valuable resources but also contributes to the overall efficiency and performance of vehicles.

Climate change

(3.1.1.7) Risk identifier

Select from:
Risk7

(3.1.1.3) Risk types and primary environmental risk driver

Technology
Transition to lower emissions technology and products

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Downstream value chain

(3.1.1.6) Country/area where the risk occurs

Select all that apply
India
Indonesia
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United Kingdom of Great Britain and Northern Ireland

(3.1.1.9) Organization-specific description of risk

Rapid Advancement of Technology: The swift progression of low-carbon and electric vehicle (EV) technologies poses a significant risk within the Nationally
Determined Contributions (NDC) scenario. For TVS Motor Company, failure to innovate in line with industry advancements threatens the market position as
sustainability becomes a decisive factor for consumers. Lagging in the adoption of emerging technologies like hydrogen fuel cells and advanced biofuel systems
could lead to obsolescence, as these innovations offer substantial reductions in vehicle emissions. Additionally, falling behind in battery technology and EV

infrastructure could result in non-compliance with evolving regulations and a disconnect with consumer demands, ultimately impacting the competitive advantage and
market share.

(3.1.1.11) Primary financial effect of the risk

Select from:
Upfront costs to adopt/deploy new practices and processes

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
High

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons




Rapid Advancement of Technology: Investing in R&D to keep pace with technological advancements could lead to increased capital expenditures. The company must
allocate capital strategically to ensure that investments in new technologies align with market demands and contribute to the company’s financial performance.

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No

(3.1.1.26) Primary response to risk

Infrastructure, technology and spending
Increase investment in R&D

(3.1.1.28) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response

TVSM envisions 'To transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable and safe’. The
company’s approach to addressing both physical and transition risks is crafted in close collaboration with its Business Planning Team (which encompasses the Risk
Management function, the Risk Management Committee (RMC), and key business leaders. The mitigation strategies developed are rigorously aligned with the ISO
22301 management system standards, reflecting TVSM’s commitment to business continuity and resilience across the company. This alignment with the ISO 22301
standard enhances the company’s ability to respond to risks effectively. Rapid Advancement of Technology: The rapid advancement of low-carbon and EV
technologies presents both challenges and opportunities for TVS Motor Company. The company is escalating its investment in R&D to innovate and integrate cutting-
edge technologies into vehicles. The goal is to lead the market in sustainable mobility solutions by offering products that meet the latest technological standards and
consumer preferences. By fostering a culture of continuous innovation, TVSM is ensuring that it remains at the forefront of the industry's transition to a low-carbon
future.

Climate change
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(3.1.1.1) Risk identifier

Select from:
Risk8

(3.1.1.3) Risk types and primary environmental risk driver

Acute physical
Heavy precipitation (rain, hail, snow/ice)

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Upstream value chain

(3.1.1.6) Country/area where the risk occurs

Select all that apply
India

(3.1.1.9) Organization-specific description of risk

At TVS Motor Company, the scenario analysis has highlighted significant risks related to heavy precipitation at one of its upstream transportation routes. Heavy
precipitation (upstream operations): Upstream transportation routes between Aurangabad and TVS facilities in Karnataka are vulnerable to heavy precipitation
(0.003% of TVSM's total upstream operations routes). These climate hazards pose a risk of supply chain disruptions, which could lead to delays in production and
increased logistical costs. Ensuring the resilience of these transportation routes is crucial to maintaining a steady supply of materials and components.

(3.1.1.11) Primary financial effect of the risk

Select from:
Disruption in upstream value chain

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization
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Select all that apply
Short-term
Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
High

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

Heavy precipitation (upstream value chain): The risk of heavy precipitation affecting upstream transportation routes could intermittently affect upstream transportation
routes, potentially leading to some supply chain challenges. To mitigate these risks, we may need to consider investing in more resilient transport options and
exploring alternative logistics solutions. While these measures could lead to increases in operational costs, they are essential to maintain the continuity of our supply
chain. Additionally, any delays in orders due to such disruptions could result in some financial impact, including potential revenue losses

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No

(3.1.1.26) Primary response to risk

Infrastructure, technology and spending
Implementing buffer stocks or dual sourcing

(3.1.1.28) Explanation of cost calculation
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TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response

TVSM envisions 'To transform the quality of life of people across the world by providing mobility solutions that are exciting, responsible, sustainable and safe’. The
company’s approach to addressing both physical and transition risks is crafted in close collaboration with its Business Planning Team (which encompasses the Risk
Management function, the Risk Management Committee (RMC), and key business leaders. The mitigation strategies developed are rigorously aligned with the ISO
22301 management system standards, reflecting TVSM’s commitment to business continuity and resilience across the company. This alignment with the ISO 22301
standard enhances the company’s ability to respond to risks effectively. TVS Motor Company has strategically prioritized local sourcing, with 95% of our procurement
occurring within India, significantly reducing the risk of supply chain disruptions. The suppliers are predominantly located in the same or adjacent regions to TVSM'’s
plants, which inherently strengthens the supply chain against the impacts of heatwaves and heavy precipitation. In instances where transport routes may still be
affected by extreme weather, we will actively collaborate with our logistics partners to enhance the resilience of our transport network. For instance, this may be
achieved by employing meticulous route planning, continuously monitoring weather and disaster patterns, and implementing route optimizations to guarantee the
timely and safe delivery of components and finished products. Should supply disruptions and their associated financial losses become challenging to mitigate in the
future, TVS is prepared to explore more localized sourcing strategies for our higher-risk routes, further minimizing reliance on long-distance transportation and
curtailing the potential for significant losses.

Climate change

(3.1.1.1) Risk identifier

Select from:
Risk9

(3.1.1.3) Risk types and primary environmental risk driver

Acute physical
Flooding (coastal, fluvial, pluvial, groundwater)

(3.1.1.4) Value chain stage where the risk occurs
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Select from:
Downstream value chain

(3.1.1.6) Country/area where the risk occurs

Select all that apply

Egypt Colombia
Brazil Philippines
Georgia

Nigeria

Cameroon

(3.1.1.9) Organization-specific description of risk

TVS Motor Company exports a significant portion of its products, with approximately 40% of its India-based production and approximately 90% of its Indonesia-based
production destined for international markets, spanning over 80 countries. The company's reliance on its downstream value chain is crucial for the timely delivery of
its products to these diverse locations. Notably, the Chennai port, a pivotal export hub for TVS Motor, is susceptible to flooding under both RCP 4.5 and 8.5 climate
scenarios, which could severely impact operations in the short, medium, and long term. This vulnerability extends to several international ports where TVS Motor
offloads its products, compounding the risk of disruptions across its value chain.

(3.1.1.11) Primary financial effect of the risk

Select from:
Other, please specify :Disruption in downstream value chain

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term

Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
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Very likely

(3.1.1.14) Magnitude

Select from:
High

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

The financial repercussions of downstream flooding include potential damage to goods, leading to losses and the necessity for write-offs. Moreover, the ensuing
disruption to the value chain could precipitate shipment delays and hinder order fulfillment, adversely affecting the company's revenue streams.

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No

(3.1.1.26) Primary response to risk

Policies and plans
Amend the Business Continuity Plan

(3.1.1.28) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response



In light of the identified downstream value chain risks due to physical climate-related events at the ports we utilize, TVS Motor Company will consider proactive
measures to fortify our supply chain resilience and ensure uninterrupted service to our international markets. These may include integrating climate scenario analysis
into our BCP and establishing adaptive operational protocols. For instance, we may consider the adoption of alternative supply routes, transport methods, and
secondary ports to ensure that we can maintain our export operations even if our primary facilities are affected by climate events. These alternatives will be evaluated
for their ability to meet the demands of the markets we serve, both in terms of volume and delivery timelines. Through these forward-looking measures, we aim to
ensure that our logistics framework is agile and resilient, safeguard our operations against climate-related disruptions, and uphold our reputation for reliability and
excellence in the global marketplace.

Climate change

(3.1.1.1) Risk identifier

Select from:
Risk10

(3.1.1.3) Risk types and primary environmental risk driver

Acute physical
Heat wave

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Downstream value chain

(3.1.1.6) Country/area where the risk occurs

Select all that apply

Iraq Sudan
Benin Yemen
Haiti Angola
Nepal Guinea
Qatar Kuwait
Bahrain Cameroon
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Ecuador Colombia

Liberia Djibouti

Myanmar Paraguay

Nigeria Thailand

Viet Nam Mozambique

Nicaragua Saudi Arabia

Sri Lanka Sierra Leone
Bangladesh United Arab Emirates
Mauritania Iran (Islamic Republic of)

(3.1.1.9) Organization-specific description of risk

The threat of heatwaves looms over the Chennai port, which is integral to TVS Motor's export operations. Under the projected RCP 4.5 and 8.5 scenarios, increased
temperatures could disrupt port operations, affecting workforce management and necessitating additional maintenance for infrastructure and equipment. Similar
heatwave risks at international ports where TVS Motor's products are received could lead to operational inefficiencies and interruptions.

(3.1.1.11) Primary financial effect of the risk

Select from:
Other, please specify :Disruption in downstream value chain

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely
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(3.1.1.14) Magnitude

Select from:
Medium

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

Heatwave-induced disruptions could strain the operations of affected ports, potentially escalating maintenance costs and necessitating investments in creating safer
working conditions for better workforce management. These additional expenses may be passed on to port users, including TVS Motors, resulting in increased
operational costs, shipment delays, and order fulfillment challenges, ultimately impacting the company's cost structure and revenue.

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No

(3.1.1.26) Primary response to risk

Policies and plans
Amend the Business Continuity Plan

(3.1.1.28) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response

In light of the identified downstream value chain risks due to physical climate-related events at the ports we utilize, TVS Motor Company will consider proactive
measures to fortify our supply chain resilience and ensure uninterrupted service to our international markets. These may include integrating climate scenario analysis
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into our BCP and establishing adaptive operational protocols. For instance, we may consider the adoption of alternative distribution routes, transport methods, and
secondary ports to ensure that we can maintain our export operations even if our primary facilities are affected by climate events. These alternatives will be evaluated
for their ability to meet the demands of the markets we serve, both in terms of volume and delivery timelines. Through these forward-looking measures, we aim to
ensure that our logistics framework is agile and resilient, safeguard our operations against climate-related disruptions, and uphold our reputation for reliability and
excellence in the global marketplace.

Climate change

(3.1.1.1) Risk identifier

Select from:
Risk11

(3.1.1.3) Risk types and primary environmental risk driver

Acute physical
Heavy precipitation (rain, hail, snow/ice)

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Downstream value chain

(3.1.1.6) Country/area where the risk occurs

Select all that apply

Nepal Colombia
Guinea Paraguay
Liberia Bangladesh
Myanmar Costa Rica
Cambodia Sierra Leone

(3.1.1.9) Organization-specific description of risk
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TVS Motor's extensive export operations are contingent on a reliable downstream value chain. The Chennai port, a key export gateway, faces a heightened risk of
heavy precipitation under RCP 4.5 and 8.5 scenarios, which could disrupt port accessibility and operations. This risk is mirrored at various international ports that
facilitate the distribution of TVS Motor's products, presenting a global challenge to the company's value chain.

(3.1.1.11) Primary financial effect of the risk

Select from:
Other, please specify :Disruption in downstream value chain

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
High

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

Heavy precipitation events could lead to significant shipment and order fulfillment delays if ports become inaccessible. Additionally, the risk of infrastructural damage
and the potential for increased costs associated with enhancing port resilience could be transferred to port users. TVS Motors may face elevated operational
expenses and potential disruptions to its revenue flow as a result of these climate-induced challenges.

(3.1.1.17) Are you able to quantify the financial effect of the risk?
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Select from:
No

(3.1.1.26) Primary response to risk

Policies and plans
Amend the Business Continuity Plan

(3.1.1.28) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of our Risks & Opportunities that have been identified as part of our risk assessments. Our financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of our
financial quantification will be documented in our upcoming TCFD report. This report will be made publicly available on our website in the second week of
November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure.

(3.1.1.29) Description of response

In light of the identified downstream value chain risks due to physical climate-related events at the ports we utilize, TVS Motor Company will consider proactive
measures to fortify our supply chain resilience and ensure uninterrupted service to our international markets. These may include integrating climate scenario analysis
into our BCP and establishing adaptive operational protocols. For instance, we may consider the adoption of alternative distribution routes, transport methods, and
secondary ports to ensure that we can maintain our export operations even if our primary facilities are affected by climate events. These alternatives will be evaluated
for their ability to meet the demands of the markets we serve, both in terms of volume and delivery timelines. Through these forward-looking measures, we aim to
ensure that our logistics framework is agile and resilient, safeguard our operations against climate-related disruptions, and uphold our reputation for reliability and
excellence in the global marketplace.

[Add row]

(3.1.2) Provide the amount and proportion of your financial metrics from the reporting year that are vulnerable to the
substantive effects of environmental risks.

Climate change

(3.1.2.1) Financial metric
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Select from:
CAPEX

(3.1.2.7) Explanation of financial figures

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of the risk assessments. The financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of TVSM's
financial quantification will be documented in the upthecoming TCFD report. This report will be made publicly available on our website in the second week of
November'24, and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

Water

(3.1.2.1) Financial metric

Select from:
CAPEX

(3.1.2.7) Explanation of financial figures

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of the risk assessments. The financial analysis
will be based on the HAZUS model, a standardized risk modeling methodology. The Hazus program maintains models for estimating the risk of damage from climate-
related events. The model uses inventory information (buildings, infrastructure, and financial relevance), hazard extent and intensity data, and damage functions to
estimate the impacts of disasters. Estimated impacts include building damages, economic losses, loss of function for essential facilities, etc. The results of TVSM's
financial quantification will be documented in the upthecoming TCFD report. This report will be made publicly available on our website in the second week of
November'24, and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

[Add row]

(3.2) Within each river basin, how many facilities are exposed to substantive effects of water-related risks, and what
percentage of your total number of facilities does this represent?

Row 1

(3.2.1) Country/Area & River basin
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India
Penner River

(3.2.2) Value chain stages where facilities at risk have been identified in this river basin

Select all that apply
Direct operations

(3.2.3) Number of facilities within direct operations exposed to water-related risk in this river basin

(3.2.4) % of your organization'’s total facilities within direct operations exposed to water-related risk in this river basin

Select from:
1-25%

(3.2.10) % organization’s total global revenue that could be affected

Select from:
Less than 1%

(3.2.11) Please explain

TVS Motor Company's climate risk assessment reveals that our Hosur plant in India faces water-related risks, particularly under the RCP 8.5 "business as usual"
scenario, which predicts limited action on carbon emissions. This scenario could lead to increased drought conditions, emphasizing the importance of proactive water
risk management and sustainability efforts at the Hosur facility. Despite the contribution of the Hosur facility (Mathigiri Firka) to our Revenue share and operational
footprint, the potential for drought-related risks to substantially effect our revenue are considered upto 20%. It is noteworthy that our reliance on groundwaterr is
reduced to 49% (330.688 megalitres) of our total water demand Remaining 51% water demand is met by rainwater, recycled water (sewage and effluent treatment).
To mitigate the impact of drought, the Hosur plant has proactively adopted measures such as Zero Liquid Discharge (ZLD) and the use of treated recycled water in
our operations, which curtails the need for additional water withdrawals. Our water conservation efforts, including the construction of water catchment ponds,
Rainwater Harvesting structures, as well as community projects undertaken in collaboration with SST have not only contributed to a rise in local groundwater levels
but have also fostered biodiversity, with species like the Painted Stork now nesting at the site. Such initiatives have resulted in the Hosur facility achieving Water
Positive status from a third-party (Confederation of Indian Industry-Cll). All these proactive efforts in Mathigiri Firka (watershed block categorised by Groundwater
Tamil Nadu Public works Department) helped improve the groundwater status 2017 marked as critical* to semi-critical** in 2023. Moreover, our Business Continuity
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Plan fortifies our emergency preparedness and helps mitigate potential operational disruptions. Given these proactive steps and our overall limited dependence on
fresh surface water, we anticipate that the impact on our global revenue from drought-related risks at the Hosur plant will not affect a large part of our Revenue. *
G.0.(Ms) No. 161Categorization of Firka as on 2017.pdf (groundwatertnpwd.org.in) **
http://www.groundwatertnpwd.org.in/GO(Ms)%20N0%2015%20WR(R1)%20Dept%20dated%2028.03.2023.pdf

Row 2

(3.2.1) Country/Area & River basin

Indonesia
Other, please specify :Cisadane, Indonesia

(3.2.2) Value chain stages where facilities at risk have been identified in this river basin

Select all that apply
Direct operations

(3.2.3) Number of facilities within direct operations exposed to water-related risk in this river basin

(3.2.4) % of your organization'’s total facilities within direct operations exposed to water-related risk in this river basin

Select from:
1-25%

(3.2.10) % organization’s total global revenue that could be affected

Select from:
Less than 1%

(3.2.11) Please explain

Our plant in Indonesia is not dependent on fresh Our plant in Indonesia is not dependent on surface water, with third-party sources (groundwater) accounting for all of
our total water demand. Nonetheless, the threat of droughts affecting the plant persists, and we will evaluate and assess measures to mitigate this risk. Moreover, our
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global operations span multiple regions, including India, Indonesia, and the UK, along with our subsidiaries. This geographical diversification, combined with our
current water management initiatives, positions us to effectively navigate the potential financial implications of water scarcity.

Row 3

(3.2.1) Country/Area & River basin

United Kingdom of Great Britain and Northern Ireland
Other, please specify :Medway, UK

(3.2.2) Value chain stages where facilities at risk have been identified in this river basin

Select all that apply
Direct operations

(3.2.3) Number of facilities within direct operations exposed to water-related risk in this river basin

(3.2.4) % of your organization'’s total facilities within direct operations exposed to water-related risk in this river basin

Select from:
1-25%

(3.2.10) % organization’s total global revenue that could be affected

Select from:
Less than 1%

(3.2.11) Please explain

Our plant in UK is not dependent on fresh surface water, with third-party sources accounting for 100% of our total water withdrawals. Additionally, the plant withdraws
less than 1% of our total water withdrawal across the organization. Nonetheless, the threat of droughts affecting the plant persists, and we evaluate and assess
measures to mitigate this risk. Moreover, our global operations span multiple regions, including India, Indonesia, and the UK, along with our subsidiaries. This
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geographical diversification, combined with our current water management initiatives, positions us to effectively navigate the potential financial implications of water
scarcity.
[Add row]

(3.3) In the reporting year, was your organization subject to any fines, enforcement orders, and/or other penalties for
water-related regulatory violations?

Water-related regulatory violations Comment

Select from: N/A
No

[Fixed row]

(3.5) Are any of your operations or activities regulated by a carbon pricing system (i.e. ETS, Cap & Trade or Carbon Tax)?

Select from:
No, and we do not anticipate being regulated in the next three years

(3.6) Have you identified any environmental opportunities which have had a substantive effect on your organization in the
reporting year, or are anticipated to have a substantive effect on your organization in the future?

Environmental opportunities identified

Climate change Select from:
Yes, we have identified opportunities, and some/all are being realized
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Environmental opportunities identified

Water Select from:
Yes, we have identified opportunities, and some/all are being realized

[Fixed row]

(3.6.1) Provide details of the environmental opportunities identified which have had a substantive effect on your
organization in the reporting year, or are anticipated to have a substantive effect on your organization in the future.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp1

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Products and services
Shift in consumer preferences

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Downstream value chain

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply
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India
Indonesia
United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

Shifting Consumer Preferences to low-carbon products: TVS Motor Company is poised to capitalize on significant opportunities arising from climate change,
particularly in the realm of product impact and market competition. As consumer preferences shift towards more eco-friendly and sustainable transportation options,
there is a growing demand for products that align with these environmental values. Low carbon alternatives, such as vehicles that run on cleaner fuel blends (E20 &
E40), as well as Electric vehicles (EVs) which represent a cleaner alternative to traditional internal combustion engine vehicles, are at the forefront of this shift. The
attractiveness of EVs is further enhanced by government subsidies, which lower the cost barrier for consumers and incentivize the adoption of green technology in
India. As we speak, 8% of our monthly sales is from electric vehicles.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased revenues resulting from increased demand for products and services

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply

Short-term

Medium-term

Long-term

The opportunity has already had a substantive effect on our organization in the reporting year

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
High
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(3.6.1.13) Effect of the opportunity on the financial position, financial performance and cash flows of the organization in

the reporting period

During the reporting period, TVS Motor Company seized the opportunity arising from shifting consumer preferences towards low-carbon products. Government
incentives, such as the FAME 1l scheme, which provides subsidies to reduce the cost differential between internal combustion engine (ICE) vehicles and electric
vehicles (EVs), accelerated the market's swift transition to environmentally friendly alternatives. This included electric vehicles and vehicles capable of running on
cleaner burning fuels. Furthermore, the Production-Linked Incentive (PLI) schemes for original equipment manufacturers (OEMs) offered an additional impetus.
Capitalizing on these incentives, TVS Motor Company effectively captured the increasing demand for sustainable transportation. This led to the sale of approximately
193,899 units of its flagship EV product, the TVS IQUBE, in FY23-24. Electric vehicle sales accounted for approximately 4.24% of the company's total sales. This
strategic alignment with consumer trends and government policies significantly bolstered the company's revenue streams, positively influencing its financial
performance within the reporting period.

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Climate change presents opportunities that can positively impact TVS Motor Company's financial performance, particularly in terms of revenue growth. As consumer
preferences increasingly favour eco-friendly vehicles, TVSM anticipates a surge in demand for its products, especially electric vehicles (EVs) and vehicles compatible
with E20 and E40 fuel blends. This increased demand is expected to drive up revenues as more consumers opt for TVS Motor Company's sustainable mobility
solutions. Access to new and emerging markets is another avenue for increased revenues. As the company innovates and introduces efficient, environmentally
conscious products, it can tap into markets that were previously unexplored or underserved. These markets present fresh opportunities for growth and expansion,
allowing the company to diversify its customer base and increase its market share. Government subsidies and incentives play a crucial role in accelerating the
adoption of green technologies. In India, for example, the Faster Adoption and Manufacturing of Hybrid and Electric Vehicles (FAME Il) and Production-Linked
Incentives (PLI) schemes provided financial support for the development and adoption of electric vehicles. In the UK, The UK Plug-In Grant from the government
serves as an incentive designed to encourage the adoption of electric vehicles (EVs) by offering a subsidy towards the purchase cost of qualifying low-emission
vehicles. Additionally, Indonesia has also announced tax incentives to encourage EV sales, including waiving off of luxury and import taxes. Such initiatives align with
the country's Nationally Determined Contributions (NDCs) under the Paris Agreement and create a conducive environment for companies like TVS Motor Company to
thrive. The financial benefits from these subsidies and incentives not only make its products more attractive to consumers, but they also enhance its competitive
edge, leading to potential increases in sales volume and profitability. Overall, the anticipated financial effects of these opportunities are robust, with TVS Motor
Company well-positioned to leverage the shifting landscape towards sustainability, resulting in a stronger financial outlook and a solid foundation for long-term growth.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation
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TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

As we navigate the global shift towards sustainability, TVS Motor Company is actively shaping its climate transition and decarbonization roadmap. Our Managing
Director, Sudarshan Venu, emphasizes that the expansion of our EV portfolio is central to our product strategy moving forward. However, we also recognize the
enduring potential of the internal combustion engine (ICE) market. In line with our business and sustainability strategies, we will continue to offer ICE vehicles,
focusing on more efficient, low-carbon models that are compatible with cleaner burning fuels like E20 and E40. Our strategic plan is carefully crafted with targets and
initiatives aimed at capturing the growing demand for eco-friendly vehicles and establishing ourselves as a frontrunner in the low-carbon transportation sector. While
we are bolstering our commitment to ZEVs in alignment with the SBTi recommendations, we will continue to sell ICE variants. This balanced approach is supported
by substantial investments in R&D, enabling us to innovate and produce alternative fuels and low-carbon products that not only meet the changing preferences of
consumers but also align with the most stringent environmental standards. Our investment roadmaps, carefully charted to align our financial metrics with our climate
transition efforts, further bolster our approach to realizing such opportunities. We are allocating capital towards the development of new technologies, the
enhancement of our EV offerings, and the establishment of sustainable manufacturing practices. Our investments not only aim to reduce our carbon footprint but also
to capture new market opportunities and drive revenue growth. Additionally, we are actively engaging with policymakers, suppliers, and customers to foster a
collaborative approach to sustainability. Working with policymakers, we aim to shape and benefit from regulations and incentives that support the transition to a low-
carbon economy. Our collaboration with suppliers focuses on increasing the use of recyclable materials and promoting circular economy practices. Customer
engagement closely aligns our product development with market demands for sustainable transportation options. TVS Motor Company's strategic climate transition
and decarbonization plans are key to our future success, positioning us to capitalize on sustainability trends and meet our financial and environmental goals.

Water

(3.6.1.1) Opportunity identifier

Select from:
Opp1

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Capital flow and financing
Access to sustainability linked loans
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(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply
India

Indonesia
United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

TVS Motors can strategically leverage sustainability-linked loans (SLLs) to demonstrate its commitment to integrating environmental goals into its financial strategy.
SLLs incentivize borrowers to meet ambitious sustainability performance targets, offering benefits like lower interest rates as these targets are achieved. By pursuing
SLLs, TVS Motors can drive innovation in energy efficiency, renewable energy, and sustainable supply chains, ultimately reducing costs and strengthening its
business model. This approach enhances the brand's reputation, fosters customer loyalty, and bolsters its competitive edge, securing long-term value for
shareholders while contributing to a positive environmental impact.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased access to capital at lower/more favorable rates

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term

Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon




Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

In the short term, TVSM may incur costs to meet the criteria for these loans which may affect cash flow. However, interest savings from lower rates can boost net
income and cash flow. Over the medium term, access to favorable financing supports sustainable investments, improving financial performance by reducing interest
expenses. In the long term, a strong sustainability profile can attract investors and improve credit ratings, resulting in significant interest savings, enhancing cash
reserves, and increasing reinvestment potential.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVS Motors, being a leading automotive company, is strategically positioning itself to capitalize on the growing opportunities presented by Sustainability Linked Loans
(SLL). TVSM has been actively pursuing Sustainability initiatives across its operations. The organization's efforts and resulting impact is monitored and disclosed
using globally accepted standards such as GRI and CSRD, allowing for easier verification for investors and financiers. Potential areas of focus for TVS Motors include
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renewable energy, energy efficiency, water conservation, and waste reduction. By leveraging SLLs, TVS Motors can drive its sustainability journey, contributing to a
more sustainable future while reaping the benefits of competitive financing and enhanced brand reputation.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp2

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Products and services
Development of new products or services through R&D and innovation

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

Innovation driven by Market/Product Competition: In the competitive landscape, TVS Motor Company sees an opportunity to distinguish itself through innovation and
efficiency. By developing and introducing products that are not only environmentally friendly but also technologically advanced affordable, accessible and with
enhanced safety features, we can capture new markets and meet the evolving needs of conscious consumers. Healthy competition within the industry acts as a
catalyst for technological advancements, driving the entire sector towards higher standards of sustainability and performance. TVS Motor Company’s strategic
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investments, commitment to sustainability, and focus on innovation position it as a key player in the transition to a low-carbon economy. Their efforts not only
contribute to environmental conservation but also set a benchmark for the industry.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased revenues through access to new and emerging markets

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
High

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Climate change presents opportunities that we expect to positively impact TVS Motor Company's financial performance, particularly in terms of revenue growth. As
consumer preferences increasingly favour eco-friendly vehicles, we anticipate a surge in demand for our products, especially electric vehicles (EVs) and vehicles
compatible with E20 and E40 fuel blends. This increased demand is expected to drive up revenues as more consumers opt for TVS Motor Company's sustainable
mobility solutions. Access to new and emerging markets is another avenue for increased revenues. As we innovate and introduce efficient, environmentally conscious
products, we can tap into markets that were previously unexplored or underserved. These markets present fresh opportunities for growth and expansion, allowing us
to diversify our customer base and increase our market share. Government subsidies and incentives play a crucial role in accelerating the adoption of green
technologies. In India, for example, the Faster Adoption and Manufacturing of Hybrid and Electric Vehicles (FAME Il) and Production-Linked Incentives (PLI) schemes
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provided financial support for the development and adoption of electric vehicles. In the UK, The UK Plug-In Grant from the government serves as a incentive
designed to encourage the adoption of electric vehicles (EVs) by offering a subsidy towards the purchase cost of qualifying low-emission vehicles. Additionally,
Indonesia has also announced tax incentives to encourage EV sales, including waiving off of luxury and import taxes. Such initiatives align with the country's
Nationally Determined Contributions (NDCs) under the Paris Agreement and create a conducive environment for companies like TVS Motor Company to thrive. The
financial benefits from these subsidies and incentives not only make our products more attractive to consumers, but they also enhance our competitive edge, leading
to potential increases in sales volume and profitability. Overall, the anticipated financial effects of these opportunities are robust, with TVS Motor Company well-
positioned to leverage the shifting landscape towards sustainability, resulting in a stronger financial outlook and a solid foundation for long-term growth.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM'’s
opportunities is captured. The results of financial quantification will be documented in TVSM’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

As TVSM navigates the global shift towards sustainability, it is actively shaping its climate transition and decarbonisation roadmap. The company's Managing
Director, Sudarshan Venu, emphasizes that the expansion of its EV portfolio is central to the company's product strategy moving forward. However, TVSM also
recognize the enduring potential of the internal combustion engine (ICE) market. In line with its business and sustainability strategies, the company will continue to
offer ICE vehicles, focusing on more efficient, low-carbon models that are compatible with cleaner burning fuels like E20 and E40. TVSM's strategic plan is carefully
crafted with targets and initiatives aimed at capturing the growing demand for eco-friendly vehicles and establishing itself as a frontrunner in the low-carbon
transportation sector. While the company is bolstering its commitment to ZEVs in alignment with the SBTi recommendations, it will continue to sell ICE variants. This
balanced approach is supported by substantial investments in R&D, enabling the company to innovate and produce alternative fuels and low-carbon products that not
only meet the changing preferences of consumers but also align with the most stringent environmental standards. TVSM's investment roadmaps, carefully charted to
align its financial metrics with its climate transition efforts, further bolster its approach to realising such opportunities. The company is allocating capital towards the
development of new technologies, the enhancement of our EV offerings, and the establishment of sustainable manufacturing practices. Its investments not only aim
to reduce its carbon footprint but also to capture new market opportunities and drive revenue growth. Additionally, TVSM is actively engaging with policymakers,
suppliers, and customers to foster a collaborative approach to sustainability. Working with policymakers, the company aims to shape and benefit from regulations and
incentives that support the transition to a low-carbon economy. Its collaboration with suppliers focusses on increasing the use of recyclable materials and promoting
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circular economy practices. Customer engagement closely aligns our product development with market demands for sustainable transportation options. TVS Motor

Company's strategic climate transition and decarbonisation plans are key to our future success, positioning us to capitalize on sustainability trends and meet our
financial and environmental goals.

Water

(3.6.1.1) Opportunity identifier

Select from:
Opp2

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resource efficiency
Reduced water usage and consumption

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.6) River basin where the opportunity occurs

Select all that apply
Penner River

Other, please specify :Kabini River in India, Cisadane Minor Basin in Indonesia, and the Medway Minor Basin in the UK
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(3.6.1.8) Organization specific description

TVS Motors has identified reducing water consumption as a key opportunity. The company aims to reduce water usage across its operations by implementing
advanced water-saving methods, recycling measures, and adopting rainwater harvesting. These efforts align with TVSM’s sustainability goals, enhance operational
efficiency, and mitigate water scarcity risks. Additionally, by promoting water conservation awareness among employees, TVS strengthens its reputation as a
responsible business while contributing to environmental and community well-being. It is noteworthy that our reliance on groundwater is reduced to 49% (330.688
megalitres) of our total water demand Remaining 51% of water demand is met by rainwater, and recycled water (sewage and effluent treatment) in the Hosur facility.
Hosur facility achieved Water Positive status from a third party (Confederation of Indian Industry-CllI). The proactive efforts in Mathigiri Firka (watershed block
categorised by Groundwater Tamil Nadu Public Works Department) helped improve the groundwater status in 2017 marked as critical* to semi-critical** in 2023. *
G.0.(Ms) No. 161Categorization of Firka as on 2017.pdf (groundwatertnpwd.org.in) **
http://www.groundwatertnpwd.org.in/GO(Ms)%20N0%2015%20WR(R1)%20Dept%20dated%2028.03.2023.pdf

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Reduced direct costs

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term

Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high
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(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Lower water usage can lead to direct cost savings for TVSM, as the expenses related to water procurement, treatment, and disposal are reduced. These savings can
improve the company's profit margins and cash flows. Furthermore, demonstrating water stewardship can enhance the company's reputation and lead to
opportunities for recognition and awards, which can indirectly contribute to financial performance through increased brand equity. The opportunity also has a bearing
on the organization's Internal Water Price (1.19 dollars), which drives decisions on investments that require significant financial outlay and affect the organization's
water footprint. Identification of Internal water price will help assign a monetary value to water used within the company. This further will help in recognizing the true
cost of water, including extraction, transportation, usage, and treatment. It encourages efficient water use and investment in water-saving technologies.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM'’s
opportunities is captured. The results of financial quantification will be documented in TVSM’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

Despite the contribution of the Hosur facility (Mathigiri Firka) to our Revenue share and operational footprint, the potential for drought-related risks to substantially
effect our revenue are considered upto 20%. It is noteworthy that our reliance on groundwater is reduced to 49% (330.688 megalitres) of our total water demand
Remaining 51% water demand is met by Trainwater, recycled water (sewage and effluent treatment). he Hosur plant has proactively adopted measures such as Zero
Liquid Discharge (ZLD) and the use of treated recycled water in our operations, which curtails the need for additional water withdrawals. Our water conservation
efforts, including the construction of water catchment ponds, Rainwater Harvesting structures, as well as community projects undertaken in collaboration with SST
have contributed to a rise in local groundwater levels. Hosur facility achieved Water Positive status from a third-party (Confederation of Indian Industry-Cll). These
proactive efforts in Mathigiri Firka (watershed block categorised by Groundwater Tamil Nadu Public works Department) helped improve the groundwater status 2017
marked as critical* to semi-critical** in 2023. TVSM will adopt comprehensive water stewardship programs aimed at accounting and minimizing water use across all
its operations. The initiative includes the integration of water-efficient technologies, the implementation of rainwater harvesting systems, and the promotion of
wastewater recycling and reuse. Furthermore, TVSM plans to optimize its manufacturing processes to reduce water consumption by applying lean manufacturing
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principles to ensure efficiency. The company also intends to foster a culture of conservation among its employees through awareness campaigns and incentive
programs that reward water-saving practices. Additionally, the internal water pricing mechanism will incentivize TVSM to reduce water consumption by assigning a
tangible cost to water usage, thereby encouraging more efficient practices and investment in water-saving technologies across all operation.

Water

(3.6.1.1) Opportunity identifier

Select from:
Opp3

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Reputational capital
Improved ratings by sustainability/ESG indexes

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

Enhanced ESG ratings offer TVS Motor Company (TVSM) a chance to elevate its brand reputation, attract eco-conscious customers, and secure investor finance
favoring sustainable practices. Internally, it boosts morale and motivation, fostering a culture of responsibility and innovation. Financially, it opens doors to impact

investors and potentially better capital terms, while operationally, it provides a competitive edge in an increasingly eco-focused market, leading to new partnerships
and business growth opportunities.
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(3.6.1.9) Primary financial effect of the opportunity

Select from:
Other, please specify :Reputational and Brand Value

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term

Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Higher ratings in globally recognized sustainability and Environmental, Social, and Governance (ESG) indexes such as CDP, DJSI, Sustainalytics, and EcoVadis.,
can attract a broader investor base, especially among those who prioritize responsible investing. Such recognition can result in an uptick in the company's share price
and a reduction in the cost of capital, which can have a favorable effect on the financial standing of the company. Moreover, an enhancement in ESG performance
may bolster the company's reputation, which could lead to a rise in sales and customer loyalty. This, in turn, would have a positive impact on the company's financial
performance and cash flows.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No
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(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM'’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https:.//www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVSM aims to improve its ratings by sustainability and ESG indexes, which stands as a key objective for the company. It plans to enhance transparency by
consistently reporting its sustainability performance in accordance with global ESG standards, helping the organization prepare for evolving Sustainability reporting
requirements, such as that of SEBI and CSRD. Engaging with stakeholders is a priority for TVSM, as the company seeks to surpass their expectations and integrate
their insights into its sustainability strategy. With the establishment of ambitious ESG targets and the tracking of progress through key performance indicators, TVSM
continues to align its reporting to global rating indices such as CDP, DJSI, Ecovadis and Sustainalytics.

Water

(3.6.1.1) Opportunity identifier

Select from:
Opp4

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Products and services
Reduced impact of product use on water resources

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Downstream value chain
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(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

Reducing water impact during the use phase of TVS Motor Company's products stands as a significant opportunity in light of depleting natural resources and
escalating climate risks. As the global community grapples with these environmental challenges, there is a growing demand for resilient products and processes that
exert minimal strain on water resources. TVSM is well-positioned to meet this demand by developing and promoting a responsible product portfolio that includes
water-efficient practices and electric vehicles. An example of such innovation is TVSM's engagement with its downstream value chain, leading to the adoption of the
blue vs. green wash system at dealerships. This system, equipped with a treatment plant, recycles over 95% of water and delivers a high-quality wash in just six
minutes, significantly reducing water usage. Such initiatives resonate with a market increasingly conscious of sustainability, and they align with the expectations of
investors seeking environmentally responsible investments.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased revenues resulting from increased demand for products and services

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

89



Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

By reducing the water footprint of its products, TVSM can appeal to environmentally conscious consumers and differentiate itself in the market. This can lead to
increased sales and market share, boosting financial performance. Additionally, it can mitigate risks related to water scarcity and associated regulatory pressures,
which can have financial implications in terms of increased costs or fines

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM'’s
opportunities is captured. The results of financial quantification will be documented in TVSM’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVS Motor Company is embracing an emerging opportunity to reduce the impact of product use on water resources, heralding a new era of sustainability in the
automotive industry. By pioneering innovative wash systems at dealerships, TVSM is leading the charge in minimizing water waste and ensuring a more eco-friendly
maintenance routine. The company's forward-thinking approach extends to its product lineup, with a focus on electric vehicles (EVs) that eliminate the environmental
burden of water contaminations from engine oils and fuels. An example of such innovation is TVSM's engagement with its downstream value chain, leading to the
adoption of the blue vs. green wash system at dealerships. This system, equipped with a treatment plant, recycles over 95% of water and delivers a high-quality wash
in just six minutes, significantly reducing water usage. Such initiatives resonate with a market increasingly conscious of sustainability, and they align with the
expectations of investors seeking environmentally responsible investments.

Water
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(3.6.1.1) Opportunity identifier

Select from:
Opp5

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Reputational capital
Strengthened social license to operate

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply
India

(3.6.1.6) River basin where the opportunity occurs

Select all that apply
Penner River
Other, please specify :Kabini river, India

(3.6.1.8) Organization specific description

Having a social license to operate grants TVS Motor Company (TVSM) community trust and acceptance, essential for smooth operations and market expansion. It
strengthens stakeholder relationships, reduces operational risks, and aligns TVSM with societal values, paving the way for sustainable growth and long-term business
success.

(3.6.1.9) Primary financial effect of the opportunity
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Select from:
Other, please specify :Brand and Reputational Value, Community Acceptance and Trust

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

A strong social license to operate, earned through community engagement and responsible business practices, can lead to a more supportive operating environment.
This can reduce the risk of operational disruptions due to social unrest or opposition, thereby ensuring steady cash flows. It can also enhance the company's brand
value and customer base, positively impacting revenue and, consequently, financial performance.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

92



TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVS Motor will continue to invest in the well-being of the community and planet beyond its direct operations and value chain. These initiatives in India are driven by its
social arm, the Srinivasan Services Trust (SST). Established in 1996, SST was created to help mitigate the pressing issues of hunger, poverty, and limited
opportunities that were prevalent in rural India then. Through its many initiatives, SST has helped improve the lives of millions of individuals, creating a lasting impact
that promotes peace, prosperity, and harmony that are essential to the country’s sustained progress. Over time, recognizing the evolving social fabric, SST has been
focusing on holistic well-being that is essential for community progress; some of the key focus areas in the recent decades include - economic empowerment,
environmental sustainability, education, healthcare, and infrastructure development in underserved regions.

Water

(3.6.1.1) Opportunity identifier

Select from:
Opp6

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resilience
Improved resilience to future regulatory changes

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs
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Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.6) River basin where the opportunity occurs

Select all that apply
Penner River

Other, please specify :Kabini River in India, Cisadane Minor Basin in Indonesia, and the Medway Minor Basin in the UK

(3.6.1.8) Organization specific description

TVSM's improved resilience to water stewardship regulations presents an opportunity to preemptively address environmental challenges, ensuring long-term
operational stability and a competitive advantage in a dynamic regulatory landscape.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Other, please specify :Resilience against complaince linked penalties and litigation

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude
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Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

By proactively adapting to potential regulatory changes, TVSM can avoid future costs associated with compliance or penalties. This preparedness can also position
the company as an industry leader, which may result in preferential treatment or opportunities for partnerships. Financially, this translates to lower risk provisions and
a more stable cash flow projection, as the company is less likely to face disruptive regulatory hurdles.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM'’s
opportunities is captured. The results of financial quantification will be documented in TVSM’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVSM is committed to enhancing its resilience against potential future regulatory shifts. The company proactively seeks compliance with expected regulations to
maintain continuous operations, following best practices before they are mandated. Anticipating future water stress and the likelihood of increased regulations, as
projected by the WRI Aqueduct, TVSM is proactively taking measures to reduce water consumption and enhance reuse. By adapting in advance, TVSM aims to
secure long-term benefits and ensure compliance with forthcoming environmental mandates. Additionally, by cultivating robust connections with regulatory bodies and
keeping in line with changing industry regulations, TVS Motor Company positions itself to foresee and adjust to regulatory modifications, thereby guaranteeing
adherence to regulations and preserving a competitive advantage in the marketplace.

Water
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(3.6.1.1) Opportunity identifier

Select from:
Opp7

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resource efficiency
Use of new technologies

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

Embracing emerging technologies in water stewardship offers TVSM the opportunity to innovate in resource management, enhance efficiency, and demonstrate
environmental leadership, positioning the company at the forefront of sustainable practices in the automotive industry.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased revenues resulting from increased production capacity

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization
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Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

The adoption of new technologies can significantly enhance the operational efficiency of TVSM, leading to cost savings and improved margins. By streamlining
processes and reducing manual intervention, TVSM can allocate resources more effectively, potentially increasing its financial performance. Furthermore,
investments in technology can lead to the development of innovative products or services, opening up new revenue streams and improving TVSM's competitive edge.
The initial cash outflows for technology acquisition may be offset by long-term savings and increased cash inflows from new market opportunities.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
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opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

Embracing new technologies is integral to TVSM's strategy for advancing water stewardship. The company is adopting cutting-edge solutions such as IoT, remote
sensing, and remote monitoring for effective watershed management projects. Additionally, TVSM is investing in technologies to ensure Zero Liquid Discharge (ZLD)
plants operate at peak efficiency. Continual investment in research and development allows TVSM to explore innovative technologies that lead to more sustainable
products and processes. Collaborations and partnerships with tech firms and startups are also crucial, enabling the co-development of innovative solutions that
enhance sustainability and operational efficiency. Through these initiatives, TVSM is positioning itself at the forefront of water stewardship technology.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp3

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Capital flow and financing
Access to sustainability linked loans

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland
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(3.6.1.8) Organization specific description

The company can strategically leverage sustainability-linked loans (SLLs) to demonstrate its commitment to integrating environmental goals into its financial strategy.
SLLs incentivize borrowers to meet ambitious sustainability performance targets, offering benefits like lower interest rates as these targets are achieved. By pursuing
SLLs, TVS Motors can drive innovation in energy efficiency, renewable energy, and sustainable supply chains, ultimately reducing costs and strengthening its
business model. This approach enhances the brand's reputation, fosters customer loyalty, and bolsters its competitive edge, securing long-term value for
shareholders while contributing to a positive environmental impact.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased access to capital at lower/more favorable rates

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term

Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

In the short term, TVSM may incur costs to meet sustainability criteria for these loans, affecting cash flow. However, interest savings from lower rates can boost net
income and cash flow. Over the medium term, access to favorable financing supports sustainable investments, improving financial performance by reducing interest
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expenses. In the long term, a strong sustainability profile can attract investors and improve credit ratings, resulting in significant interest savings, enhancing cash
reserves, and increasing reinvestment potential.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVS Motors, being a leading automotive company, is strategically positioning itself to capitalize on the growing opportunities presented by Sustainability Linked Loans
(SLL). The organization is in the process of creating a sustainable finance framework and will engage third-party evaluators to ensure ongoing and upcoming projects
comply with the requirements for obtaining SLLs. TVSM has been actively pursuing sustainability initiatives across its operations, with efforts and resulting impacts
monitored and disclosed using globally accepted standards such as GRI and CSRD. This allows for easier verification for investors and financiers. Potential areas of
focus for TVS Motors include renewable energy, energy efficiency, water conservation, and waste reduction. By leveraging SLLs, TVS Motors can drive its
sustainability journey, contributing to a more sustainable future while reaping the benefits of competitive financing and enhanced brand reputation. TVSM is also
aspiring to create a sustainable finance framework and get the evaluation done by a third party at a preferential price for its ongoing and upcoming projects and its
integration in the supply chain as well.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp4

(3.6.1.3) Opportunity type and primary environmental opportunity driver
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Energy source
Participation in carbon market

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

Participating in the carbon market allows TVSM to diminish its carbon footprint, create additional revenue streams, and enhance its brand reputation. Such
participation encourages innovation, promotes the adoption of sustainable practices and ensures the company's compliance with international trends and regulations.
TVS Motors' involvement in the carbon market sets the company on a path to enduring success to make a meaningful contribution to climate change mitigation.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased revenues through access to new and emerging markets

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon
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Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Initial costs to enter the carbon market and set up monitoring systems may impact cash flow. However, revenue from selling carbon credits can begin to positively
affect financials if emissions are managed well. As carbon prices rise, the carbon market could become a larger revenue source, improving financial performance
through credit trading. In the long term, a strong market presence could result in gains, strengthening cash flow.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVS Motor Company (TVSM) is strategically positioning itself to participate in the carbon market, recognizing the dual benefits of contributing to global sustainability
efforts and unlocking new revenue streams. The company is preparing to contribute to Green credit and carbon credit programs in India through various initiatives in
direct operations and outside the value chain. While the market matures, TVSM is also proceeding with electric vehicle carbon credit certification. The company's
approach involves a thorough assessment of its carbon footprint, followed by targeted actions to reduce emissions within its operation and beyond its value chain. To
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capitalize on the carbon market opportunity, TVSM can potentially engage in projects that qualify for recognized carbon credit standards, such as afforestation
initiatives, which serve as carbon sinks. Currently, TVSM, in collaboration with its CSR arm, SST, is already undertaking wide community-based afforestation projects.
Additionally, the organization has a certified CO2 stock of 400,000 tonnes at its Hosur facility. Moving forward, TVSM may register with carbon trading platforms to
sell these credits, developing a trading strategy that supports its sustainability objectives while maximizing financial returns. Through transparent reporting and
stakeholder engagement, TVSM will maintain accountability and foster collaborative efforts to reduce emissions throughout its value chain.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp5

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Energy source
Use of renewable energy sources

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

By adopting solar, wind, and other clean technologies, TVS Motors can reduce its carbon footprint, cut reliance on fossil fuels, and contribute to a cleaner
environment. Renewable energy also offers long-term cost savings, as falling technology prices make it more cost-effective and shield the company from volatile
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traditional energy markets. This shift enhances the brand's reputation, attracting eco-conscious customers who prioritize sustainability. Additionally, exploring
renewable energy opens doors to new markets, such as hydrigen-cell vehicles powered by clean energy, and positions TVS Motors for regulatory incentives, grants,
and tax benefits. Embracing renewable energy is not just environmentally responsible, but also a strategic move for long-term growth and resilience.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Reduced direct costs

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term

Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Short-term investments in renewable energy may increase capital expenditures and affect cash flow. However, savings from lower energy costs can improve
operating margins. Over time, reliance on renewable sources can stabilize and reduce operating costs, enhancing financial performance. In the long term, decreased
exposure to volatile fossil fuel prices will strengthen financial stability, with ongoing operating cost reductions benefiting long-term cash flow.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?
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Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM'’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

The use of renewable energy sources is an integral part of TVSM's strategic focus, with the company's goals aligned to RE100, committing to power 100% of its India
operations with renewable energy by 2027, and globally by 2030. Currently, the company's Renewable energy consumption for electricity stands at 93% in its Indian
operations, and over 85% in its global operations. By transitioning to renewable energy for manufacturing and operations, TVSM not only reduces its carbon footprint
but also mitigates energy price volatility. This commitment is actioned through increased investments in renewable projects like solar and wind, and power purchase
agreements with renewable providers, demonstrating TVSM's dedication to sustainable energy practices.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp6

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Markets
Increased demand for certified and sustainable materials

(3.6.1.4) Value chain stage where the opportunity occurs
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Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

A shift in consumer and regulatory preferences towards eco-friendly products presents an opportunity for companies to incorporate sustainability into their central
strategies. TVS Motors, by allocating resources to the research and development of sustainable materials, has the potential to introduce more environmentally
friendly alternatives to conventional components. This initiative could enhance the company's brand appeal and facilitate entry into new markets. The adoption of
sustainable materials may yield operational advantages, including more durable products and reductions in costs. TVS Motors' dedication to sustainability not only
confronts environmental issues but also lays the groundwork for enduring growth and innovation.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased revenues resulting from increased demand for products and services

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term

Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Likely (66—100%)
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(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Initially, higher costs for certified materials may impact margins, along with supply chain adjustments. As demand grows, economies of scale may lower material
costs, improving financial performance as sustainable products gain traction. In the long term, TVSM'’s strong position in sustainable materials can lead to premium
pricing and enhanced brand loyalty, with cash flow benefiting from repeat business and sustainability-driven customer loyalty.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVSM can potentially capitalize on the growing demand for certified and sustainable materials by actively seeking collaborations with certified suppliers and
organizations committed to eco-friendly practices. The company may also invest in R&D to develop innovative processes and products that utilize new or alternative
materials, ensuring that its vehicles are not only sustainable but also at the forefront of environmental stewardship. By integrating these materials into its production
line, TVSM can meet both consumer expectations and regulatory requirements, securing a competitive edge in the market.

Climate change
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(3.6.1.1) Opportunity identifier

Select from:
Opp7

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Reputational capital
Improved ratings by sustainability/ESG indexes

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

TVS Motors anticipates an opportunity that enhanced ESG performance in globally recognized indices and ratings, such as DJSI, CDP, Ecovadis, etc., will unlock a
range of benefits, such as access to green financing and a strengthened brand reputation. Focusing on resource efficiency, emissions reduction, and social
responsibility to improve its ESG ratings, TVS Motors is dedicated to sustainability and integrates Environmental, Social, and Governance (ESG) principles into its
business operations. Moreover, the company's robust ESG practices are in alignment with evolving consumer preferences and regulatory standards, which are
expected to promote market growth and enhance customer loyalty.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased access to capital at lower/more favorable rates
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(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Higher ratings in sustainability and Environmental, Social, and Governance (ESG) indexes can attract a broader investor base, particularly those focused on
responsible investing. This can lead to an increase in the company's share price and lower the cost of capital, positively impacting the financial position. Additionally,
improved ESG performance can enhance the company's reputation, potentially leading to increased sales and customer loyalty, which would positively affect financial
performance and cash flows

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
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development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVSM aims to improve its ratings by sustainability and ESG indexes, which stands as a key objective for the company. It plans to enhance transparency by
consistently reporting its sustainability performance in accordance with global ESG standards. Engaging with stakeholders is a priority for TVSM, as the company
seeks to surpass their expectations and integrate their insights into its sustainability strategy. With the establishment of ambitious ESG targets and the tracking of
progress through key performance indicators, TVSM continues to align its reporting to global rating indices such as DJIS, CDP, Ecovadis, amongst others.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp8

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Reputational capital
Reputational benefits resulting in increased demand for products/services

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Downstream value chain

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply
India
Indonesia
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United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

TVSM's opportunity to enhance its reputation through climate change initiatives lies in prioritizing resource efficiency, emissions reduction, and social responsibility.
By embedding Environmental, Social, and Governance (ESG) principles into its core business strategies, TVSM can align with global sustainability trends and elevate
its market position. The expansion into electric vehicles and leadership in clean transportation not only fortifies its competitive edge but also paves the way for
strategic partnerships and innovative collaborations. Embracing these climate-related opportunities has the potential to bolster TVSM's brand, cultivate customer
loyalty, and propel the company towards sustained growth and success.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased revenues resulting from increased demand for products and services

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons
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In the short term, marketing and rebranding efforts to showcase sustainability initiatives may raise costs, but increased consumer interest could help balance these
with initial sales growth. In the medium term, an improved reputation can foster partnerships and market expansion, driving financial performance as revenue growth
surpasses marketing expenses. Over the long term, a solid reputation for sustainability creates a competitive advantage, ensuring financial stability through consistent
cash flows from loyal customers and the ability to command premium pricing.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM'’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVSM's strategy to enhance its reputation amid climate change focuses on operational efficiency, energy management, and robust water and waste stewardship,
including biodiversity conservation. Leveraging its CSR arm, SST, the company extends its sustainability impact through community-based climate and water
initiatives beyond its value chain. TVSM is committed to transparently showcasing its environmental performance and impact by adhering to global standards like GRI
and CSRD. By capitalizing on market trends and emerging technologies, TVSM is poised to gain a competitive edge and elevate its brand value, positioning itself as
a leader in sustainable practices within the automotive industry.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp9

(3.6.1.3) Opportunity type and primary environmental opportunity driver
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Resilience
Improved resilience to future regulatory changes

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

TVSM's improved resilience to climate change-related regulations presents an opportunity to preemptively address environmental challenges, ensuring long-term
operational stability and a competitive advantage in a dynamic regulatory landscape. The company is already responding to regulatory changes such as the Business
Responsibility and Sustainability Report (BRSR), SEBI guidelines, and the evolving carbon credit market. Additionally, India's commitment to net-zero emissions and
extended Producer Responsibility (EPR) for packaging, oil, and batteries, further present opportunities for companies to innovate and lead in sustainable practices,
positioning TVSM favorably for future growth and compliance.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Other, please specify :Resilience against complaince linked penalties and litigation

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term
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(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the
organization in the selected future time horizons

By proactively adapting to potential regulatory changes, TVSM can avoid future costs associated with compliance or penalties. This preparedness can also position
the company as an industry leader, which may result in preferential treatment or opportunities for partnerships. Financially, this translates to lower risk provisions and
a more stable cash flow projection, as the company is less likely to face disruptive regulatory hurdles.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVSM is committed to enhancing its resilience against potential future regulatory shifts. The company proactively seeks compliance with expected regulations to
maintain continuous operations, following best practices before they are mandated. Additionally, by cultivating robust connections with regulatory bodies and keeping
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in line with changing industry regulations, TVS Motor Company positions itself to foresee and adjust to regulatory modifications, thereby guaranteeing adherence to
regulations and preserving a competitive advantage in the marketplace.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp10

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resilience
Increased resilience to impacts of climate change

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

Increased resilience to climate change represents a strategic opportunity for TVSM to fortify its operations and facilities against environmental risks, ensuring
business continuity and competitive advantage in a transitioning global economy focused on sustainability. TVS Motors is strategically positioning itself to capitalize
on the opportunities presented by climate change. The company's focus on innovation, sustainability, and adaptability enables it to mitigate risks and gain a
competitive edge in the automotive industry, which is increasingly impacted by climate change. Their investments in research and development prioritize energy-
efficient engines and electric vehicles, solidifying their position as a leader in low-carbon transportation. By optimizing their operations to reduce waste and emissions,
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they not only lower costs but also enhance their brand appeal to eco-conscious consumers. They are also committed to working closely with their suppliers to ensure
sustainability throughout their supply chain. To maintain adaptability, they are diversifying their energy sources and incorporating renewable materials into their
products. These efforts not only ensure business continuity but also contribute to shaping a sustainable future, reinforcing TVS Motors' reputation as an industry
leader.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Other, please specify :Mitigating financial losses from disruptions of assets and operations

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Likely (66—100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Short-term investments in infrastructure for climate resilience may increase capital outlays but could reduce insurance premiums, boosting cash flow. Medium term,
operational stability from fewer climate disruptions can enhance profitability through damage savings and efficiency gains. Long term, mitigating climate risks helps
protect assets and ensures business continuity, stabilizing cash flows and securing the company’s financial position.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?
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Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM'’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

Anticipating and adapting to future regulatory changes sparked by Climate change is critical for TVSM. By staying ahead of the curve in terms of compliance, the
company ensures its resilience and positions itself as a forward-thinking leader. TVSM actively monitors regulatory trends and adjusts its practices not only to ensure
compliance but also to benefit from any incentives for early adoption. In terms of Physical risks posed by climate change, TVSM focuses on identifying risks prone to
the organization through thorough assessments, such as the TCFD assessment. Understanding these risks is critical for the company to develop adaptation
strategies. These strategies are designed to mitigate potential disruptions, such as supply chain vulnerabilities and extreme weather events, ensuring the company's
long-term sustainability.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp11

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resilience
Participation in environmental collaborative industry frameworks, initiatives and/or commitments

(3.6.1.4) Value chain stage where the opportunity occurs
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Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

Participation in environmental collaborative frameworks and initiatives, such as industry chambers, UNGC, and SBTi, presents TVSM with the opportunity to engage
in collective action, share best practices, and commit to industry-leading sustainability targets, thereby enhancing its environmental stewardship and corporate
leadership. The company has also collaborated with Climate Group RE100 pledge, which is a global corporate renewable energy initiative led by the Climate Group in
partnership with CDP. It brings together hundreds of large and ambitious businesses committed to using 100% renewable electricity. Also, TVSM is a member of the
World Economic Forum’s 1t.org initiative that aims to conserve, restore, and grow one trillion trees by 2030. This ambitious project is part of the broader effort to
combat climate change and biodiversity loss.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased access to capital at lower/more favorable rates

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)
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(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Participation in environmental collaboration frameworks enables TVSM to access shared resources, knowledge, and technologies, which can foster innovation and

efficiency. Involvement in these initiatives may also present new funding opportunities, including grants or subsidies, potentially benefiting the company's financial
standing.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVSM can realize the opportunity of active participation in environmental collaborative frameworks by aligning its sustainability initiatives with international standards
and frameworks like the United Nations Global Compact (UNGC), of which it is already a signatory. By setting Science-Based Targets initiative (SBTi)-aligned targets,
currently under verification, as well as RE100 targets, TVSM ensures its environmental commitments are both ambitious and actionable. These frameworks guide
TVSM's initiatives, ensuring they meet global benchmarks for sustainability. The company has also collaborated with Climate Group RE100 pledge, which is a global
corporate renewable energy initiative led by the Climate Group in partnership with CDP. It brings together hundreds of large and ambitious businesses committed to
using 100% renewable electricity. Also, TVSM is a member of the World Economic Forum’s 1t.org initiative that aims to conserve, restore, and grow one trillion trees
by 2030. This ambitious project is part of the broader effort to combat climate change and biodiversity loss. Furthermore, TVSM's leadership actively engages with
industry chambers such as Cll and FICCI, and participates in committees and meetings of ASSOCHAM, ClII regional level committees, and the Cll CSO Net Zero
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Alliance, among others, addressing climate change, water conservation, and road safety. This involvement not only amplifies TVSM's voice in shaping industry-wide
environmental strategies but also allows the company to stay at the forefront of sustainability practices, benefiting from collective insights and innovations. Through

these strategic alignments and collaborations, TVSM strengthens its environmental leadership and positions itself as a responsible and proactive corporate citizen in
the global fight against climate change.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp12

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resilience
Shift in business model

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply
India

Indonesia
United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

TVS Motors views the transition to sustainability as a strategic opportunity to lead the two-wheeler industry towards a greener future. The company is not only
strategically investing in low carbon vehicles, including electric vehicle (EV) technology and infrastructure to meet the growing demand for eco-friendly mobility, but is
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also actively seeking investment opportunities in companies that are at the forefront of such a shift. This approach allows TVSM to strengthen its own portfolio
globally, align with global climate goals, and capitalize on the expanding clean energy vehicle market.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased revenues through access to new and emerging markets

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

A shift in TVSM's business model to adapt to changing market demands or capitalize on new opportunities could significantly impact its financial position. If the shift
involves expanding into new revenue streams or markets, it could lead to increased sales and profitability. However, it may also require substantial upfront
investment, which could temporarily strain cash flow. Over time, if the new business model proves successful, it could enhance the company's financial performance.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
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vl No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVSM is capitalizing on the shift in business models driven by climate change by transitioning its product portfolio to include a higher proportion of low carbon
vehicles, such as electric vehicles (EVs) and zero-emission vehicles (ZEVs), as part of its evolving business and sustainability strategy. Recognizing that some
markets are not yet ready to fully transition to ZEVs, TVSM continues to maintain and optimize its internal combustion engine (ICE) offerings to capitalize on untapped
markets. The company is investing in R&D to ensure a seamless transition to these advanced products and is actively working on developing the necessary
infrastructure to support this new market and business model. Additionally, TVSM has strategically invested in companies like Ultraviolette, DriveX, and Rapido, which
align with this shift toward EVs. It has also acquired stakes in entities such as the Swiss e-mobility group and Ebco-e-bikes, further strengthening its position in
markets that are rapidly adopting electric mobility. This dual approach and strategic acquisitions allow TVSM to meet diverse consumer needs while advancing its
commitment to sustainability and preparing for a low-carbon future. For more details on our investments, please refer to our Annuar report from the following link:
https://www.tvsmotor.com/ar-23-24/pdf/TVS-Motor-AR-23-24.pdf

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp13

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resource efficiency
Move to more energy/resource efficient buildings
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(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

The move towards more energy and resource-efficient buildings presents TVSM with the opportunity to significantly reduce operational costs, minimize environmental
impact, and demonstrate leadership in corporate sustainability, thereby enhancing its brand reputation and aligning with global green building trends.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased value of fixed assets

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term

Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)
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(3.6.1.12) Magnitude

Select from:
Medium

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Investing in energy-efficient buildings could result in substantial cost savings for TVSM in the long term due to reduced energy consumption. Although CAPEX may be
high, but the savings on utility bills and potential tax incentives could improve the company's net income and cash flows. Additionally, certified green buildings will
improve the reputation and brand value of the organization, serving as a testament to TVSM's commitment towards sustainability in all facets of its operations.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVSM is actively realizing the opportunity presented by climate change and water-related aspects by implementing advanced sustainability measures at its facilities.
The Hosur site is a testament to this commitment, having achieved Zero Liquid Discharge (ZLD) certification and water positivity, signifying that it recycles and reuses
more water than it withdraws. Additionally, through its biodiversity initiatives, the Hosur site is recognized as a potential Other Effective area-based Conservation
Measures (OECM) site, highlighting its contribution to the conservation of biological diversity. TVSM plans to use the Hosur site as a benchmark for sustainability and
replicate these successful initiatives across its other facilities. By doing so, TVSM aims to demonstrate its dedication to sustainable operations and realize benefits
such as reduced environmental impact, enhanced corporate image, and compliance with global sustainability standards. This strategic approach positions TVSM to
capitalize on the opportunities arising from a heightened focus on environmental stewardship and resource efficiency. TVSM also aspires to achieve GreenCo
certification (confederation of Indian Industry - Cll) and Green Building certification (Indian Green Building Council).
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Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp14

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resource efficiency
Use of new technologies

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

Embracing innovative resource management solutions allows TVSM to optimize resource utilization, reduce environmental impact, and set new standards for
sustainable practices in the automotive industry.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased revenues resulting from increased production capacity
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(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Adopting new technology can streamline operations, reduce costs, and improve product quality or service delivery. While the initial investment in technology can be
significant, leading to a temporary decrease in cash flows, the long-term benefits include increased efficiency, productivity, and competitiveness. This can translate
into better financial performance and a stronger market position for TVSM.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
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positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM'’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https:.//www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVS Motor Company is committed to investing in research and development to integrate state-of-the-art technologies into its vehicles. This includes the pursuit of
advancements in electric vehicles, and the utilization of innovative materials that contribute to lighter and more fuel-efficient vehicles. To accelerate the integration of
these technologies, TVS is looking to forge partnerships and collaborations with tech firms and startups. To bolster energy and emission reductions in the company's
operations, TVSM is employing IoT and remote sensing technologies to enhance organizational efficiency and eliminate energy wastage. Innovative solutions are
being implemented to recover and reuse waste heat, and energy-intensive equipment is being replaced with more efficient alternatives.

Water

(3.6.1.1) Opportunity identifier

Select from:
Opp8

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resource efficiency
Use of recycling

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply
India
Indonesia
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United Kingdom of Great Britain and Northern Ireland

(3.6.1.6) River basin where the opportunity occurs

Select all that apply
Penner River

Other, please specify :Kabini River in India, Cisadane Minor Basin in Indonesia, and the Medway Minor Basin in the UK

(3.6.1.8) Organization specific description

TVS Motors identified a strategic opportunity in the realm of water recycling. The company's commitment to water recycling encourages more efficient water usage,
reducing waste and minimizing the demand for freshwater resources. This approach not only saves costs but also decreases the energy required for water treatment.
The company is enhancing its production processes through the integration of intelligent technologies, aiming to amplify operational efficiency and decrease water
consumption. By leveraging data analytics, artificial intelligence, and the Internet of Things, TVS Motors seeks to optimize operations, reduce emissions, and
conserve water resources. This strategic focus not only addresses climate change but also drives long-term profitability and shareholder value. In India, TVS reports
virtually no water discharge, with Hosur and Mysuru operating as Zero Liquid Discharge (ZLD) facilities, and Nalagarh recycling all water for non-industrial use,
moving towards ZLD certification.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Other, please specify :Return on investment on technology aimed at resource efficiency

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)
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(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Strategic adoption of water recycling is anticipated to bolster its financial position by reducing reliance on external water sources, which are often costly and
unpredictable. The initial investment in water recycling infrastructure, while substantial, is expected to be counterbalanced by long-term savings in water procurement
and potential government incentives for sustainable practices. This forward-thinking move not only strengthens TVSM's balance sheet but also aligns with global
trends towards environmental responsibility, positioning the company favorably for future financial stability. In terms of financial performance and cash flows, TVSM
stands to benefit from operational cost reductions due to lower water expenses, leading to improved profit margins. The company's commitment to sustainability
through water recycling can enhance its brand reputation, potentially boosting sales among eco-conscious consumers and driving revenue growth. While the short-
term cash outflows for setting up the recycling system may impact liquidity, the medium to long-term outlook suggests a positive cash flow trajectory, safeguarded
against the risks of water scarcity and regulatory constraints. Overall, water recycling presents TVSM with an opportunity to solidify its market position while
promoting sustainable business practices.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVS Motor Company recognizes the importance of sustainable manufacturing practices. TVSM has implemented a robust water recycling and reuse program,
utilizing advanced flow meters to accurately track water consumption and discharges across all facilities. In India, we've successfully repurposed 50 lakh liters of RO
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reject water, achieving an impressive 87% recycling efficiency. Our global initiatives include partnerships with local authorities in the UK and Indonesia to ensure
responsible water management and optimize resource use. The company plans to implement water recycling systems within its manufacturing plants to significantly
reduce water usage and its environmental footprint. This initiative extends beyond the factory floor, with TVS aiming to foster a culture of sustainability among its
employees and to support water conservation efforts in surrounding communities through outreach and education programs.

Water

(3.6.1.1) Opportunity identifier

Select from:
Opp9

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resource efficiency
Water recovery from sewage treatment

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply
India

Indonesia
United Kingdom of Great Britain and Northern Ireland

(3.6.1.6) River basin where the opportunity occurs

Select all that apply

Penner River

Other, please specify :Kabini River in India, Cisadane Minor Basin in Indonesia, and the Medway Minor Basin in the UK
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(3.6.1.8) Organization specific description

TVS Motors identified a strategic opportunity in the realm of water recycling. The company's commitment to water recycling encourages more efficient water usage,
reducing waste and minimizing the demand for freshwater resources. This approach not only saves costs but also decreases the energy required for water treatment.
The company is enhancing its production processes through the integration of intelligent technologies, aiming to amplify operational efficiency and decrease water
consumption. By leveraging data analytics, artificial intelligence, and the Internet of Things, TVS Motors seeks to optimize operations, reduce emissions, and
conserve water resources. This strategic focus not only addresses climate change but also drives long-term profitability and shareholder value. In India, TVS reports

virtually no water discharge, with Hosur and Mysuru operating as Zero Liquid Discharge (ZLD) facilities, and Nalagarh recycling all water for non-industrial use,
moving towards ZLD certification.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Other, please specify :Return on investment on technology aimed at resource efficiency

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Likely (66—100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons
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TVS Motor recognizes the critical role of sustainable water management and increased our capital expenditure in this area by 798% in FY23-24. This substantial
investment enabled the construction of a state-of-the-art Sewage Treatment Plant (STP) at our Mysuru facility, representing a significant milestone in our
environmental stewardship. The STP employs advanced treatment processes to purify water for reintegration into our manufacturing operations, reducing
dependency on external water sources and minimizing our overall ecological impact. The water recovery process is also expected to deliver considerable cost
savings over time. Furthermore, this initiative fosters innovation in water conservation technologies, setting industry benchmarks and reinforcing a culture of
sustainability throughout the sector.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November'24 and will be accessible via the following link: https.//www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

The company intends to establish sophisticated measures towards in-house STP facilities to treat and repurpose wastewater. By employing advanced water
treatment technologies such as reverse osmosis and ultrafiltration, TVS ensures that the recovered water meets high-quality standards for internal use such as
WASH services within its operations. Compliance to environmental regulations is a priority, and through these efforts, TVS sets a precedent for industry-wide
sustainable practices.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp15

(3.6.1.3) Opportunity type and primary environmental opportunity driver
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Markets
Stronger competitive advantage

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

India

Indonesia

United Kingdom of Great Britain and Northern Ireland

(3.6.1.8) Organization specific description

TVS Motors is strategically positioned to capitalize on the opportunities presented by climate change. By adopting eco-friendly technologies and developing electric
vehicles, the company is proactively addressing the growing demand for sustainable mobility solutions, aligning with global efforts to reduce carbon emissions.
Investing in renewable energy for manufacturing can lead to long-term cost savings, lower environmental impact, and greater energy security. TVS Motors'
commitment to sustainability can drive innovation, open new markets, and enhance financial performance. This strategic approach ensures the company's continued
success and prominence in the automotive industry, positioning it as a leader in the transition to a more sustainable future.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Increased revenues resulting from increased demand for products and services

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term
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(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Very likely (90-100%)

(3.6.1.12) Magnitude

Select from:
Medium-high

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the
organization in the selected future time horizons

Building a stronger competitive advantage through a combination of any opportunities can lead to increased market share and higher profitability. Competitive
advantages can arise from cost leadership in markets, or strategies in capturing a niche market. A stronger competitive advantage can also lead to more resilient
financial performance, even in challenging economic conditions, and can enhance the company's ability to generate positive cash flows.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
No

(3.6.1.25) Explanation of cost calculation

TVSM is currently undertaking a financial quantification of its Risks & Opportunities that have been identified as part of risk assessments. To assess the financial
effect of opportunities, TVSM utilizes financial modeling, which factors in dynamic market demands, pricing strategies, and the cost implications of adhering to the
evolving carbon taxonomy. TVSM'’s internal carbon pricing mechanism and the capital expenditures required for realizing opportunities, such as research and
development, are integral to this model. Additionally, the company considers factors that influence market uptake, including consumer behavior trends, competitive
positioning, and regulatory incentives, to forecast potential revenue increases. This comprehensive approach ensures that the full economic potential of TVSM’s
opportunities is captured. The results of financial quantification will be documented in TVSM'’s upcoming TCFD report. This report will be made publicly available on
the company’s website in the second week of November’24 and will be accessible via the following link: https://www.tvsmotor.com/investors/sebi-disclosure

(3.6.1.26) Strategy to realize opportunity

TVS Motor Company's strategy to strengthen its competitive advantage is multifaceted. By positioning itself as a leader in sustainability and technological innovation,
TVS aims to differentiate its brand and appeal to a growing base of eco-conscious consumers. The operational efficiencies and cost savings realized through these
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initiatives are expected to improve product quality and reduce overhead, providing TVS with a significant edge over competitors. Moreover, this enhanced competitive
advantage will enable TVS to explore new markets and customer segments, particularly in areas where there is a strong preference for environmentally friendly and
technologically advanced transportation solutions.

[Add row]

(3.6.2) Provide the amount and proportion of your financial metrics in the reporting year that are aligned with the
substantive effects of environmental opportunities.

Climate change

(3.6.2.1) Financial metric

Select from:
Other, please specify :R&D Investments

(3.6.2.2) Amount of financial metric aligned with opportunities for this environmental issue (unit currency as selected in

1.2)

423.27

(3.6.2.3) % of total financial metric aligned with opportunities for this environmental issue

Select from:
61-70%

(3.6.2.4) Explanation of financial figures

TVS Motor Company has strategically aligned its research and development investments to capitalize on the increasing market demand for low-carbon mobility
solutions and the adoption of new technologies that are gaining recognition from the government. Within our Indian Operations alone, our R&D investments towards a
low-carbon transition was to a tune of 423 INR crores, aimed at seizing opportunities and contributing to a low-carbon mobility landscape. Within our Indian
operations, our investments have been directed towards a variety of innovative technologies, such as: * Flex Fuel Technology: We have developed and showcased
vehicles capable of running on multiple fuel sources, enhancing flexibility and reducing emissions. « E20 Compliance: All our internal combustion engine products are
now compliant with E20 standards, capable of efficiently using ethanol-blended fuel. « OBD II: We have invested in upgrading our vehicles to meet OBD Il standards,
focusing on reducing tailpipe emissions and complying with stringent regulatory norms. « CNG Products: The company has expanded into the CNG segment,
particularly with our 3-wheeler offerings, to provide cleaner fuel alternatives. « Electric Vehicles: The launch of the TVS X, our new smart electric scooter, further
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strengthens our foray into the electric vehicle segment, showcasing our commitment to sustainable transportation. « Sustainable Charging Infrastructure: To support
the electric vehicle ecosystem, TVSM has forged partnerships with Tata Power and Jio BP to establish a robust charging infrastructure. Through these targeted R&D
investments, TVS Motor Company is poised to meet the evolving needs of a market that is increasingly embracing eco-friendly transportation options, thereby
reinforcing our commitment to innovation and environmental sustainability.

[Add row]
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C4. Governance

(4.1) Does your organization have a board of directors or an equivalent governing body?

(4.1.1) Board of directors or equivalent governing body

Select from:
Yes

(4.1.2) Frequency with which the board or equivalent meets

Select from:
More frequently than quarterly

(4.1.3) Types of directors your board or equivalent is comprised of

Select all that apply

Executive directors or equivalent

Non-executive directors or equivalent
Independent non-executive directors or equivalent

(4.1.4) Board diversity and inclusion policy

Select from:
Yes, and it is publicly available

(4.1.5) Briefly describe what the policy covers

This policy on board diversity (“Policy”) applies to the board of directors (“Board”) of TVS Motor Company Limited (“Company” or “TVSM”) and has been formulated
by the nomination and remuneration committee of the Board (“NRC”) in compliance with the provisions under the Securities and Exchange Board of India (Listing
Obligations and Disclosure Requirements) Regulations, 2015 (“Listing Regulations”). The Policy sets out the approach to diversity on the Board. In the process of
attaining a diverse Board, the policy states that the NRC shall: - assess the appropriate mix of diversity, skills, experience and expertise required on the Board, from
time to time and assess the extent to which the required skills are represented on the Board; - make recommendations to the Board in relation to appointments, and
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maintain an appropriate mix of diversity, skills, experience and expertise on the Board; and - periodically review and report to the Board requirements, if any, in
relation to the diversity on the Board. The Board shall have an optimum combination of executive, non-executive and independent directors, in accordance with
requirements of the Companies Act, 2013, including the rules made thereunder, the provisions of the Listing Regulations and any other applicable law.

(4.1.6) Attach the policy (optional)

Board Diversity Policy - TVS.pdf
[Fixed row]

(4.1.1) Is there board-level oversight of environmental issues within your organization?

Board-level oversight of this environmental issue

Climate change Select from:
Yes
Water Select from:
Yes
Biodiversity Select from:
Yes
[Fixed row]

(4.1.2) Identify the positions (do not include any names) of the individuals or committees on the board with accountability
for environmental issues and provide details of the board’s oversight of environmental issues.

Climate change

(4.1.2.1) Positions of individuals or committees with accountability for this environmental issue

Select all that apply
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Chief Executive Officer (CEOQ)
Board-level committee

(4.1.2.2) Positions’ accountability for this environmental issue is outlined in policies applicable to the board

Select from:
Yes

(4.1.2.3) Policies which outline the positions’ accountability for this environmental issue

Select all that apply
Individual role descriptions

Other policy applicable to the board, please specify :Our policies, including the Environmental, Health, and Safety, Water, Biodiversity, and Energy policies,
bear the CEQ's signature, evidencing his role & responsibility (as a board director and member of both the risk management and audit committees).

(4.1.2.4) Frequency with which this environmental issue is a scheduled agenda item

Select from:
Scheduled agenda item in every board meeting (standing agenda item)

(4.1.2.5) Governance mechanisms into which this environmental issue is integrated

Select all that apply

Reviewing and guiding annual budgets Overseeing and guiding public policy engagement
Overseeing and guiding scenario analysis Overseeing and guiding public policy engagement
Overseeing the setting of corporate targets Reviewing and guiding innovation/R&D priorities
Monitoring progress towards corporate targets Approving and/or overseeing employee incentives
Approving corporate policies and/or commitments Overseeing and guiding major capital expenditures

Monitoring the implementation of the business strategy
Overseeing reporting, audit, and verification processes
Monitoring the implementation of a climate transition plan
Overseeing and guiding the development of a business strategy
Overseeing and guiding acquisitions, mergers, and divestitures
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Monitoring supplier compliance with organizational requirements

Monitoring compliance with corporate policies and/or commitments

Overseeing and guiding the development of a climate transition plan

Reviewing and guiding the assessment process for dependencies, impacts, risks, and opportunities

(4.1.2.7) Please explain

Board oversight of environmental issues is a critical component of corporate governance, ensuring that companies address the pressing challenges of climate
change, water stewardship, and biodiversity management. Our governance mechanisms, as laid out in the Board Charter are designed to integrate such
considerations into every facet of our operations, guided by the EHS & Sustainability Committee, the Risk Management Committee, and the Audit Committee, with
direct involvement from the CEO. The EHS & Sustainability Committee, with the CEO at the helm, leads the development and review of our Climate Transition Plan,
setting ambitious annual budgets and targets that align with our commitment to sustainability. Supported by the CSO, the CEO ensures that the board is well-
informed on sustainability reporting and the progress of our Sustainability target setting. Furthermore, the board oversees the integration of Sustainability aspects into
our business strategy, ensuring that our approach to decarbonization, water stewardship, and biodiversity is comprehensive. In governing our strategy and progress,
the board and its committees guide the sustainable finance framework, enabling the organisation to make informed decisions that integrate Sustainability
considerations into capital expenditure allocation, sustainable R&D and product stewardship, ensuring that our investments and innovations are aligned with our
environmental and social objectives. The Risk Management Committee plays a pivotal role in the assessment of Sustainability aspects in acquisitions and mergers,
supplier sustainability, and dealership sustainability. By rigorously evaluating dependencies, impacts, risks, and opportunities, the committee ensures that our
approach to environmental stewardship is robust and proactive. This includes a routine review of double materiality to identify and prioritize issues that are significant
to both our business and stakeholders. The Audit Committee ensures the integrity of our Sustainability reporting through audit and verification processes. It ensures
compliance to corporate policies is maintained, reflecting our dedication to transparency and accountability. Employee engagement programmes, such as
Sustainability Ambassador Programme, are overseen by the board to foster a culture of environmental responsibility. These programs, along with training and
awareness efforts, are instrumental in embedding Sustainability values across the organization.

Water

(4.1.2.1) Positions of individuals or committees with accountability for this environmental issue

Select all that apply
Chief Executive Officer (CEOQ)

Board-level committee

(4.1.2.2) Positions’ accountability for this environmental issue is outlined in policies applicable to the board

Select from:
Yes
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(4.1.2.3) Policies which outline the positions’ accountability for this environmental issue

Select all that apply
Individual role descriptions

Other policy applicable to the board, please specify :Our policies, including the Environmental, Health, and Safety, Water, Biodiversity, and Energy policies,
bear the CEQ's signature, evidencing his role & responsibility (as a board director and member of both the risk management and audit committees).

(4.1.2.4) Frequency with which this environmental issue is a scheduled agenda item

Select from:
Scheduled agenda item in every board meeting (standing agenda item)

(4.1.2.5) Governance mechanisms into which this environmental issue is integrated

Select all that apply

Reviewing and guiding annual budgets Overseeing and guiding public policy engagement
Overseeing and guiding scenario analysis Overseeing and guiding public policy engagement
Overseeing the setting of corporate targets Reviewing and guiding innovation/R&D priorities
Monitoring progress towards corporate targets Approving and/or overseeing employee incentives
Approving corporate policies and/or commitments Overseeing and guiding major capital expenditures

Monitoring the implementation of the business strategy

Overseeing reporting, audit, and verification processes

Monitoring the implementation of a climate transition plan

Overseeing and guiding the development of a business strategy

Overseeing and guiding acquisitions, mergers, and divestitures

Monitoring supplier compliance with organizational requirements

Monitoring compliance with corporate policies and/or commitments

Overseeing and guiding the development of a climate transition plan

Reviewing and guiding the assessment process for dependencies, impacts, risks, and opportunities

(4.1.2.7) Please explain
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Board oversight of environmental issues is a critical component of corporate governance, ensuring that companies address the pressing challenges of climate
change, water stewardship, and biodiversity management. Our governance mechanisms, as laid out in the Board Charter are designed to integrate such
considerations into every facet of our operations, guided by the EHS & Sustainability Committee, the Risk Management Committee, and the Audit Committee, with
direct involvement from the CEO. The EHS & Sustainability Committee, with the CEO at the helm, leads the development and review of our Climate Transition Plan,
setting ambitious annual budgets and targets that align with our commitment to sustainability. Supported by the CSO, the CEO ensures that the board is well-
informed on sustainability reporting and the progress of our Sustainability target setting. Furthermore, the board oversees the integration of Sustainability aspects into
our business strategy, ensuring that our approach to decarbonization, water stewardship, and biodiversity is comprehensive. In governing our strategy and progress,
the board and its committees guide the sustainable finance framework, enabling the organisation to make informed decisions that integrate Sustainability
considerations into capital expenditure allocation, sustainable R&D and product stewardship, ensuring that our investments and innovations are aligned with our
environmental and social objectives. The Risk Management Committee plays a pivotal role in the assessment of Sustainability aspects in acquisitions and mergers,
supplier sustainability, and dealership sustainability. By rigorously evaluating dependencies, impacts, risks, and opportunities, the committee ensures that our
approach to environmental stewardship is robust and proactive. This includes a routine review of double materiality to identify and prioritize issues that are significant
to both our business and stakeholders. The Audit Committee ensures the integrity of our Sustainability reporting through audit and verification processes. It ensures
compliance to corporate policies is maintained, reflecting our dedication to transparency and accountability. Employee engagement programmes, such as
Sustainability Ambassador Programme, are overseen by the board to foster a culture of environmental responsibility. These programs, along with training and
awareness efforts, are instrumental in embedding Sustainability values across the organization.

Biodiversity

(4.1.2.1) Positions of individuals or committees with accountability for this environmental issue

Select all that apply
Chief Executive Officer (CEO)
Board-level committee

(4.1.2.2) Positions’ accountability for this environmental issue is outlined in policies applicable to the board

Select from:
Yes

(4.1.2.3) Policies which outline the positions’ accountability for this environmental issue

Select all that apply
Individual role descriptions

Other policy applicable to the board, please specify :Our policies, including the Environmental, Health, and Safety, Water, Biodiversity, and Energy policies,
bear the CEQ's signature, evidencing his role & responsibility (as a board director and member of both the risk management and audit committees).
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(4.1.2.4) Frequency with which this environmental issue is a scheduled agenda item

Select from:
Scheduled agenda item in every board meeting (standing agenda item)

(4.1.2.5) Governance mechanisms into which this environmental issue is integrated

Select all that apply

Reviewing and guiding annual budgets Overseeing and guiding public policy engagement
Overseeing and guiding scenario analysis Overseeing and guiding public policy engagement
Overseeing the setting of corporate targets Reviewing and guiding innovation/R&D priorities
Monitoring progress towards corporate targets Approving and/or overseeing employee incentives
Approving corporate policies and/or commitments Overseeing and guiding major capital expenditures

Monitoring the implementation of the business strategy

Overseeing reporting, audit, and verification processes

Monitoring the implementation of a climate transition plan

Overseeing and guiding the development of a business strategy

Overseeing and guiding acquisitions, mergers, and divestitures

Monitoring supplier compliance with organizational requirements

Monitoring compliance with corporate policies and/or commitments

Overseeing and guiding the development of a climate transition plan

Reviewing and guiding the assessment process for dependencies, impacts, risks, and opportunities

(4.1.2.7) Please explain

Board oversight of environmental issues is a critical component of corporate governance, ensuring that companies address the pressing challenges of climate
change, water stewardship, and biodiversity management. Our governance mechanisms, as laid out in the Board Charter are designed to integrate such
considerations into every facet of our operations, guided by the EHS & Sustainability Committee, the Risk Management Committee, and the Audit Committee, with
direct involvement from the CEO. The EHS & Sustainability Committee, with the CEO at the helm, leads the development and review of our Climate Transition Plan,
setting ambitious annual budgets and targets that align with our commitment to sustainability. Supported by the CSO, the CEO ensures that the board is well-
informed on sustainability reporting and the progress of our Sustainability target setting. Furthermore, the board oversees the integration of Sustainability aspects into
our business strategy, ensuring that our approach to decarbonization, water stewardship, and biodiversity is comprehensive. In governing our strategy and progress,
the board and its committees guide the sustainable finance framework, enabling the organisation to make informed decisions that integrate Sustainability
considerations into capital expenditure allocation, sustainable R&D and product stewardship, ensuring that our investments and innovations are aligned with our
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environmental and social objectives. The Risk Management Committee plays a pivotal role in the assessment of Sustainability aspects in acquisitions and mergers,
supplier sustainability, and dealership sustainability. By rigorously evaluating dependencies, impacts, risks, and opportunities, the committee ensures that our
approach to environmental stewardship is robust and proactive. This includes a routine review of double materiality to identify and prioritize issues that are significant
to both our business and stakeholders. The Audit Committee ensures the integrity of our Sustainability reporting through audit and verification processes. It ensures
compliance to corporate policies is maintained, reflecting our dedication to transparency and accountability. Employee engagement programmes, such as
Sustainability Ambassador Programme, are overseen by the board to foster a culture of environmental responsibility. These programs, along with training and
awareness efforts, are instrumental in embedding Sustainability values across the organization.

[Fixed row]

(4.2) Does your organization’s board have competency on environmental issues?

Climate change

(4.2.1) Board-level competency on this environmental issue

Select from:
Yes

(4.2.2) Mechanisms to maintain an environmentally competent board

Select all that apply

Consulting regularly with an internal, permanent, subject-expert working group

Engaging regularly with external stakeholders and experts on environmental issues

Integrating knowledge of environmental issues into board nominating process

Regular training for directors on environmental issues, industry best practice, and standards (e.g., TCFD, SBTi)
Having at least one board member with expertise on this environmental issue

(4.2.3) Environmental expertise of the board member

Additional training

Course certificate (relating to environmental issues), please specify :ESG Global Competent Boards Certificate Program (training for boards, executives,
investors, and advisors on identifying and acting on key ESG business aspects)
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Experience

Active member of an environmental committee or organization

Experience in an academic role focused on environmental issues

Staff-level experience in a role focused on environmental issues

Executive-level experience in a role focused on environmental issues

Management-level experience in a role focused on environmental issues

Experience in the environmental department of a government (national or local)

Experience in an organization that is exposed to environmental-scrutiny and is going through a sustainability transition

Other

Other, please specify :0Our Board member, an ESG expert with a GCB.D and honorary doctorate, won the 2022 Vivekananda Sustainability Award and has
shaped global ESG standards through his tenure on the IASB's SAC and SEBI's Committee on Disclosures and Accounting Standards.

Water

(4.2.1) Board-level competency on this environmental issue

Select from:
Yes

(4.2.2) Mechanisms to maintain an environmentally competent board

Select all that apply

Consulting regularly with an internal, permanent, subject-expert working group

Engaging regularly with external stakeholders and experts on environmental issues

Integrating knowledge of environmental issues into board nominating process

Regular training for directors on environmental issues, industry best practice, and standards (e.g., TCFD, SBTi)
Having at least one board member with expertise on this environmental issue

(4.2.3) Environmental expertise of the board member
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Additional training

Course certificate (relating to environmental issues), please specify :ESG Global Competent Boards Certificate Program (training for boards, executives,
investors, and advisors on identifying and acting on key ESG business aspects)

Experience

Active member of an environmental committee or organization

Experience in an academic role focused on environmental issues

Staff-level experience in a role focused on environmental issues

Executive-level experience in a role focused on environmental issues

Management-level experience in a role focused on environmental issues

Experience in the environmental department of a government (national or local)

Experience in an organization that is exposed to environmental-scrutiny and is going through a sustainability transition

Other

Other, please specify :0ne board member is the chairman & co-founder of the Bharat Clean Rivers Foundation. Another board member founded the
Srinivasan Services Trust (SST), renowned for enhancing water security, conservation, and livelihoods in over 2500 villages.

[Fixed row]

(4.3) Is there management-level responsibility for environmental issues within your organization?

Management-level responsibility for this environmental issue

Climate change Select from:
Yes

Water Select from:
Yes

Biodiversity Select from:
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Management-level responsibility for this environmental issue

Yes

[Fixed row]

(4.3.1) Provide the highest senior management-level positions or committees with responsibility for environmental issues
(do not include the names of individuals).

Climate change

(4.3.1.1) Position of individual or committee with responsibility

Executive level
Chief Executive Officer (CEO)

(4.3.1.2) Environmental responsibilities of this position

Dependencies, impacts, risks and opportunities

Assessing environmental dependencies, impacts, risks, and opportunities

Assessing future trends in environmental dependencies, impacts, risks, and opportunities
Managing environmental dependencies, impacts, risks, and opportunities

Engagement

Managing engagement in landscapes and/or jurisdictions
Managing public policy engagement related to environmental issues
Managing supplier compliance with environmental requirements
Managing value chain engagement related to environmental issues
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Policies, commitments, and targets

Monitoring compliance with corporate environmental policies and/or commitments
Measuring progress towards environmental corporate targets

Measuring progress towards environmental science-based targets

Setting corporate environmental policies and/or commitments

Setting corporate environmental targets

Strategy and financial planning

Developing a climate transition plan

Implementing a climate transition plan

Conducting environmental scenario analysis

Managing annual budgets related to environmental issues

Implementing the business strategy related to environmental issues

Developing a business strategy which considers environmental issues

Managing environmental reporting, audit, and verification processes

Managing acquisitions, mergers, and divestitures related to environmental issues
Managing major capital and/or operational expenditures relating to environmental issues
Managing priorities related to innovation/low-environmental impact products or services (including R&D)

(4.3.1.4) Reporting line

Select from:
Reports to the board directly

(4.3.1.5) Frequency of reporting to the board on environmental issues

Select from:
Quarterly

(4.3.1.6) Please explain
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The CEO and various committees bear significant responsibilities in integrating Sustainability considerations into our corporate strategy and operations. The CEO, as
a member of the Risk Management and Audit committees and co-chair of the EHS and Sustainability committee, plays a pivotal role in overseeing the organisation's
Sustainability framework. This includes guiding the Sustainability and Decarbonisation Strategy, assessing and managing Sustainability dependencies, impacts, risks,
and opportunities, and steering stakeholder engagement and policy advocacy on Sustainability matters, ensuring that all activities are in line with the organisation’s
Sustainability principles. Furthermore, the CEO is responsible for managing environmental reporting, audit, and verification processes, ensuring transparency and
accountability. In the context of corporate transactions, the CEO (as part of the Risk Management Committee & Audit Committee) oversees the environmental
aspects of acquisitions, mergers, and divestitures, ensuring they align with our Sustainability principles. Additionally, the CEO and the committees he is part of
manage major capital and operational expenditures that have environmental implications, prioritising innovation and the development of low-environmental impact
products or services, including R&D initiatives.

Water

(4.3.1.1) Position of individual or committee with responsibility

Executive level
Chief Executive Officer (CEO)

(4.3.1.2) Environmental responsibilities of this position

Dependencies, impacts, risks and opportunities

Assessing environmental dependencies, impacts, risks, and opportunities

Assessing future trends in environmental dependencies, impacts, risks, and opportunities
Managing environmental dependencies, impacts, risks, and opportunities

Engagement

Managing engagement in landscapes and/or jurisdictions
Managing public policy engagement related to environmental issues
Managing supplier compliance with environmental requirements
Managing value chain engagement related to environmental issues

Policies, commitments, and targets
Monitoring compliance with corporate environmental policies and/or commitments
Measuring progress towards environmental corporate targets

Measuring progress towards environmental science-based targets
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Setting corporate environmental policies and/or commitments
Setting corporate environmental targets

Strategy and financial planning

Conducting environmental scenario analysis

Managing annual budgets related to environmental issues

Implementing the business strategy related to environmental issues

Developing a business strategy which considers environmental issues

Managing environmental reporting, audit, and verification processes

Managing acquisitions, mergers, and divestitures related to environmental issues

Managing major capital and/or operational expenditures relating to environmental issues

Managing priorities related to innovation/low-environmental impact products or services (including R&D)

(4.3.1.4) Reporting line

Select from:
Reports to the board directly

(4.3.1.5) Frequency of reporting to the board on environmental issues

Select from:
Quarterly

(4.3.1.6) Please explain

The CEO and various committees bear significant responsibilities in integrating Sustainability considerations into our corporate strategy and operations. The CEO, as
a member of the Risk Management and Audit committees and co-chair of the EHS and Sustainability committee, plays a pivotal role in overseeing the organisation's
Sustainability framework. This includes guiding the Sustainability and Decarbonisation Strategy, assessing and managing Sustainability dependencies, impacts, risks,
and opportunities, and steering stakeholder engagement and policy advocacy on Sustainability matters, ensuring that all activities are in line with the organisation’s
Sustainability principles. Furthermore, the CEO is responsible for managing environmental reporting, audit, and verification processes, ensuring transparency and
accountability. In the context of corporate transactions, the CEO (as part of the Risk Management Committee & Audit Committee) oversees the environmental
aspects of acquisitions, mergers, and divestitures, ensuring they align with our Sustainability principles. Additionally, the CEO and the committees he is part of
manage major capital and operational expenditures that have environmental implications, prioritising innovation and the development of low-environmental impact
products or services, including R&D initiatives.
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Biodiversity

(4.3.1.1) Position of individual or committee with responsibility

Executive level
Chief Executive Officer (CEOQ)

(4.3.1.2) Environmental responsibilities of this position

Dependencies, impacts, risks and opportunities

Assessing environmental dependencies, impacts, risks, and opportunities

Assessing future trends in environmental dependencies, impacts, risks, and opportunities
Managing environmental dependencies, impacts, risks, and opportunities

Engagement

Managing engagement in landscapes and/or jurisdictions
Managing public policy engagement related to environmental issues
Managing supplier compliance with environmental requirements
Managing value chain engagement related to environmental issues

Policies, commitments, and targets

Monitoring compliance with corporate environmental policies and/or commitments
Measuring progress towards environmental corporate targets

Measuring progress towards environmental science-based targets

Setting corporate environmental policies and/or commitments

Setting corporate environmental targets

Strategy and financial planning

Conducting environmental scenario analysis

Managing annual budgets related to environmental issues
Implementing the business strategy related to environmental issues

Developing a business strategy which considers environmental issues
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Managing environmental reporting, audit, and verification processes

Managing acquisitions, mergers, and divestitures related to environmental issues

Managing major capital and/or operational expenditures relating to environmental issues

Managing priorities related to innovation/low-environmental impact products or services (including R&D)

(4.3.1.4) Reporting line

Select from:
Reports to the board directly

(4.3.1.5) Frequency of reporting to the board on environmental issues

Select from:
Quarterly

(4.3.1.6) Please explain

The CEO and various committees bear significant responsibilities in integrating Sustainability considerations into our corporate strategy and operations. The CEO, as
a member of the Risk Management and Audit committees and co-chair of the EHS and Sustainability committee, plays a pivotal role in overseeing the organisation's
Sustainability framework. This includes guiding the Sustainability and Decarbonisation Strategy, assessing and managing Sustainability dependencies, impacts, risks,
and opportunities, and steering stakeholder engagement and policy advocacy on Sustainability matters, ensuring that all activities are in line with the organisation’s
Sustainability principles. Furthermore, the CEO is responsible for managing environmental reporting, audit, and verification processes, ensuring transparency and
accountability. In the context of corporate transactions, the CEO (as part of the Risk Management Committee & Audit Committee) oversees the environmental
aspects of acquisitions, mergers, and divestitures, ensuring they align with our Sustainability principles. Additionally, the CEO and the committees he is part of

manage major capital and operational expenditures that have environmental implications, prioritising innovation and the development of low-environmental impact
products or services, including R&D initiatives.

Climate change

(4.3.1.1) Position of individual or committee with responsibility

Executive level
Chief Sustainability Officer (CSO)
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(4.3.1.2) Environmental responsibilities of this position

Dependencies, impacts, risks and opportunities

Assessing environmental dependencies, impacts, risks, and opportunities

Assessing future trends in environmental dependencies, impacts, risks, and opportunities
Managing environmental dependencies, impacts, risks, and opportunities

Engagement

Managing engagement in landscapes and/or jurisdictions
Managing public policy engagement related to environmental issues
Managing supplier compliance with environmental requirements
Managing value chain engagement related to environmental issues

Policies, commitments, and targets

Monitoring compliance with corporate environmental policies and/or commitments
Measuring progress towards environmental corporate targets

Measuring progress towards environmental science-based targets

Setting corporate environmental policies and/or commitments

Setting corporate environmental targets

Strategy and financial planning

Developing a climate transition plan

Implementing a climate transition plan

Conducting environmental scenario analysis

Implementing the business strategy related to environmental issues

Developing a business strategy which considers environmental issues

Managing environmental reporting, audit, and verification processes

Managing priorities related to innovation/low-environmental impact products or services (including R&D)

(4.3.1.4) Reporting line
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Select from:
Reports to the Chief Executive Officer (CEQ)

(4.3.1.5) Frequency of reporting to the board on environmental issues

Select from:
Quarterly

(4.3.1.6) Please explain

The Chief Sustainability Officer's (CSO) role is critical in operationalizing the ESG vision set forth by the CEO and committees. The CSO is responsible for managing
Sustainability -related activities directly, facilitating the transition from high-level supervision to practical implementation. To ensure the integration of Sustainability
considerations into daily operations and long-term planning, the CSO guides sustainability teams, facility and utility management, procurement, and product and
technology officers in their respective roles.

Water

(4.3.1.1) Position of individual or committee with responsibility

Executive level
Chief Sustainability Officer (CSO)

(4.3.1.2) Environmental responsibilities of this position

Dependencies, impacts, risks and opportunities

Assessing environmental dependencies, impacts, risks, and opportunities

Assessing future trends in environmental dependencies, impacts, risks, and opportunities
Managing environmental dependencies, impacts, risks, and opportunities

Engagement

Managing engagement in landscapes and/or jurisdictions
Managing public policy engagement related to environmental issues
Managing supplier compliance with environmental requirements
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Managing value chain engagement related to environmental issues

Policies, commitments, and targets

Monitoring compliance with corporate environmental policies and/or commitments
Measuring progress towards environmental corporate targets

Measuring progress towards environmental science-based targets

Setting corporate environmental policies and/or commitments

Setting corporate environmental targets

Strategy and financial planning

Conducting environmental scenario analysis

Developing a business strategy which considers environmental issues

Implementing the business strategy related to environmental issues

Managing environmental reporting, audit, and verification processes

Managing priorities related to innovation/low-environmental impact products or services (including R&D)

(4.3.1.4) Reporting line

Select from:
Reports to the Chief Executive Officer (CEO)

(4.3.1.5) Frequency of reporting to the board on environmental issues

Select from:
Quarterly

(4.3.1.6) Please explain

The Chief Sustainability Officer's (CSO) role is critical in operationalizing the ESG vision set forth by the CEO and committees. The CSO is responsible for managing
Sustainability -related activities directly, facilitating the transition from high-level supervision to practical implementation. To ensure the integration of Sustainability
considerations into daily operations and long-term planning, the CSO guides sustainability teams, facility and utility management, procurement, and product and
technology officers in their respective roles.
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Biodiversity

(4.3.1.1) Position of individual or committee with responsibility

Executive level
Chief Sustainability Officer (CSO)

(4.3.1.2) Environmental responsibilities of this position

Dependencies, impacts, risks and opportunities

Assessing environmental dependencies, impacts, risks, and opportunities

Assessing future trends in environmental dependencies, impacts, risks, and opportunities
Managing environmental dependencies, impacts, risks, and opportunities

Engagement

Managing engagement in landscapes and/or jurisdictions
Managing public policy engagement related to environmental issues
Managing supplier compliance with environmental requirements
Managing value chain engagement related to environmental issues

Policies, commitments, and targets

Monitoring compliance with corporate environmental policies and/or commitments
Measuring progress towards environmental corporate targets

Measuring progress towards environmental science-based targets

Setting corporate environmental policies and/or commitments

Setting corporate environmental targets

Strategy and financial planning

Conducting environmental scenario analysis

Developing a business strategy which considers environmental issues
Implementing the business strategy related to environmental issues

Managing environmental reporting, audit, and verification processes
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Managing priorities related to innovation/low-environmental impact products or services (including R&D)

(4.3.1.4) Reporting line

Select from:
Reports to the Chief Executive Officer (CEQ)

(4.3.1.5) Frequency of reporting to the board on environmental issues

Select from:
Quarterly

(4.3.1.6) Please explain

The Chief Sustainability Officer's (CSO) role is critical in operationalizing the ESG vision set forth by the CEO and committees. The CSO is responsible for managing
Sustainability -related activities directly, facilitating the transition from high-level supervision to practical implementation. To ensure the integration of Sustainability
considerations into daily operations and long-term planning, the CSO guides sustainability teams, facility and utility management, procurement, and product and
technology officers in their respective roles.

[Add row]

(4.5) Do you provide monetary incentives for the management of environmental issues, including the attainment of
targets?

Climate change

(4.5.1) Provision of monetary incentives related to this environmental issue

Select from:
Yes

(4.5.2) % of total C-suite and board-level monetary incentives linked to the management of this environmental issue
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(4.5.3) Please explain

While our current structure does not include board-level monetary incentives tied to Sustainability performance, we are poised to do so in the coming years, in
accordance with our Sustainability Board Charter. We have already established monetary incentives, directly linked to Sustainability achievements, for management
levels beneath the CEO. These incentives are designed to drive performance and accountability in environmental, social, and governance matters throughout the
organization. The subsequent sections will elaborate on the specifics of these incentives and their impact on our Sustainability performance.

Water

(4.5.1) Provision of monetary incentives related to this environmental issue

Select from:
Yes

(4.5.2) % of total C-suite and board-level monetary incentives linked to the management of this environmental issue

0

(4.5.3) Please explain

While our current structure does not include board-level monetary incentives tied to Sustainability performance, we are poised to do so in the coming years, in
accordance with our Sustainability Board Charter. We have already established monetary incentives, directly linked to Sustainability achievements, for management
levels beneath the CEO. These incentives are designed to drive performance and accountability in environmental, social, and governance matters throughout the
organization. The subsequent sections will elaborate on the specifics of these incentives and their impact on our Sustainability performance.

[Fixed row]

(4.5.1) Provide further details on the monetary incentives provided for the management of environmental issues (do not
include the names of individuals).

Climate change

(4.5.1.1) Position entitled to monetary incentive
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Board or executive level
Chief Sustainability Officer (CSO)

(4.5.1.2) Incentives

Select all that apply
Bonus - % of salary
Salary increase

(4.5.1.3) Performance metrics

Targets

Progress towards environmental targets

Achievement of environmental targets

Organization performance against an environmental sustainability index
Reduction in absolute emissions in line with net-zero target

Strategy and financial planning

Achievement of climate transition plan

Increased investment in environmental R&D and innovation

Increased proportion of revenue from low environmental impact products or services
Increased alignment of capex with transition plan and/or sustainable finance taxonomy

Emission reduction

Implementation of an emissions reduction initiative

Reduction in emissions intensity

Increased share of renewable energy in total energy consumption
Reduction in absolute emissions

Resource use and efficiency
Improvements in emissions data, reporting, and third-party verification
Energy efficiency improvement
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Reduction in total energy consumption

Pollution

Reduction or phase out of hazardous substances

Increase in substitution of listed environmental contaminants

Increase in discharge treatment compliance and meeting regulatory requirements — direct operations
Reduction/elimination of environmental incidents and/or environmental notices (notices of violation)

Policies and commitments
New or tighter environmental requirements applied to purchasing practices
Adopting UN International Labour Organization principles

Engagement
Increased value chain visibility (traceability, mapping)
Implementation of employee awareness campaign or training program on environmental issues

(4.5.1.4) Incentive plan the incentives are linked to

Select from:
Short-Term Incentive Plan, or equivalent, only (e.g. contractual annual bonus)

(4.5.1.5) Further details of incentives

Our organisation recognises the importance of aligning incentives with our Sustainability goals to drive performance and accountability across various roles. The
Chief Sustainability Officer (CSO) is rewarded for ensuring that Sustainability factors are included in strategy and financial planning. This aligns the company with the
sustainable finance taxonomy and makes it easier to switch to a business model that can work with a future with no net carbon emissions. The CSO's performance
metrics include emission reduction, energy efficiency, resource use, pollution and waste reduction, and adherence to international policies and treaties, such as the
UN International Labour Organisation principles. Additionally, the CSO is responsible for ensuring compliance with our internal Sustainability policies and
commitments, value chain traceability, and fostering employee awareness and training.

(4.5.1.6) How the position’s incentives contribute to the achievement of your environmental commitments and/or climate

transition plan
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. Encourages Prioritisation and Diligence: TVSM management is incentivised to place environmental targets at the forefront of their agenda, ensuring diligent
efforts towards our net-zero carbon future and aligning with our robust sustainability strategy. ¢ Our incentive structure cultivates a performance culture that not
only expects but also rewards achieving environmental goals, thereby embedding accountability across all levels of the organization. » Integrates Environmental
Considerations into Decision Making: At TVSM, we ensure that environmental considerations are ingrained in the decision-making process, from procurement to
production, reflecting our commitment to sustainable operations. * Spurs Innovation and Resource Investment: At TVSM, linking incentives to environmental KPlIs
motivates our teams to pursue innovative solutions that drive sustainability. This approach leads to strategic investments in R&D, focusing on low-carbon impact
products and services that aligns with our environmental objectives.

Water

(4.5.1.1) Position entitled to monetary incentive

Board or executive level
Chief Sustainability Officer (CSO)

(4.5.1.2) Incentives

Select all that apply
Bonus - % of salary
Salary increase

(4.5.1.3) Performance metrics

Targets
Progress towards environmental targets
Achievement of environmental targets

Strategy and financial planning

Increased investment in environmental R&D and innovation

Increased proportion of revenue from low environmental impact products or services
Increased alignment of capex with transition plan and/or sustainable finance taxonomy

Resource use and efficiency
Reduction of water withdrawals - direct operations
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Reduction in water consumption volumes — direct operations
Improvements in water efficiency — direct operations
Improvements in water accounting, reporting, and third-party verification

Pollution

Reduction of water pollution incidents

Reduction or phase out of hazardous substances

Improvements in wastewater quality — direct operations

Increase in substitution of listed environmental contaminants

Increase in discharge treatment compliance and meeting regulatory requirements — direct operations
Reduction/elimination of environmental incidents and/or environmental notices (notices of violation)

Policies and commitments

New or tighter environmental requirements applied to purchasing practices
Implementation of water-related community project

Increased access to workplace WASH — direct operations

Engagement
Increased engagement with suppliers on environmental issues
Implementation of employee awareness campaign or training program on environmental issues

(4.5.1.4) Incentive plan the incentives are linked to

Select from:
Short-Term Incentive Plan, or equivalent, only (e.g. contractual annual bonus)

(4.5.1.5) Further details of incentives

Our organisation recognises the importance of aligning incentives with our Sustainability goals to drive performance and accountability across various roles. The
Chief Sustainability Officer (CSO) is rewarded for ensuring that Sustainability factors are included in strategy and financial planning. This aligns the company with the
sustainable finance taxonomy and makes it easier to switch to a business model that can work with a future with no net carbon emissions. The CSO's performance
metrics include emission reduction, energy efficiency, resource use, pollution and waste reduction, and adherence to international policies and treaties, such as the
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UN International Labour Organisation principles. Additionally, the CSO is responsible for ensuring compliance with our internal Sustainability policies and
commitments, value chain traceability, and fostering employee awareness and training.

(4.5.1.6) How the position’s incentives contribute to the achievement of your environmental commitments and/or climate

transition plan

. Encourages Prioritisation and Diligence: TVSM management is incentivised to place environmental targets at the forefront of their agenda, ensuring diligent
efforts towards our net-zero carbon future and aligning with our robust sustainability strategy. ¢ Our incentive structure cultivates a performance culture that not
only expects but also rewards achieving environmental goals, thereby embedding accountability across all levels of the organization. * Integrates Environmental
Considerations into Decision Making: At TVSM, we ensure that environmental considerations are ingrained in the decision-making process, from procurement to
production, reflecting our commitment to sustainable operations. ¢ Spurs Innovation and Resource Investment: At TVSM, linking incentives to environmental KPls
motivates our teams to pursue innovative solutions that drive sustainability. This approach leads to strategic investments in R&D, focusing on low-carbon impact
products and services that aligns with our environmental objectives.

[Add row]

(4.6) Does your organization have an environmental policy that addresses environmental issues?

Does your organization have any environmental policies?

Select from:
Yes

[Fixed row]

(4.6.1) Provide details of your environmental policies.
Row 1

(4.6.1.1) Environmental issues covered

Select all that apply

163



Climate change

(4.6.1.2) Level of coverage

Select from:
Organization-wide

(4.6.1.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain
Portfolio

(4.6.1.4) Explain the coverage

Our Environmental policies, including the Environment, Health and Safety Policy provides a cohesive framework that extends across our entire value chain, ensuring
that our commitment to sustainability is upheld by all stakeholders. These policies collectively lay down stringent practices that align with our Sustainability principles
and comply with environmental laws.

(4.6.1.5) Environmental policy content

Environmental commitments

Commitment to a circular economy strategy

Commitment to comply with regulations and mandatory standards

Commitment to take environmental action beyond regulatory compliance

Commitment to stakeholder engagement and capacity building on environmental issues

Commitment to implementation of nature-based solutions that support landscape restoration and long-term protection of natural ecosystems

Other environmental commitment, please specify :Commitment to preventing pollution through emissions, waste and wastewater; Commitment to
sourcing energy-efficient products, pushing beyond benchmarks to set new standards for responsible resource utilization

Additional references/Descriptions
Reference to timebound environmental milestones and targets
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(4.6.1.6) Indicate whether your environmental policy is in line with global environmental treaties or policy goals

Select all that apply
Yes, in line with the Paris Agreement

(4.6.1.7) Public availability

Select from:
Publicly available

(4.6.1.8) Attach the policy
EHS Policy.pdf

Row 2

(4.6.1.1) Environmental issues covered

Select all that apply
Climate change

(4.6.1.2) Level of coverage

Select from:
Organization-wide

(4.6.1.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain

Portfolio
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(4.6.1.4) Explain the coverage

Our Environmental policies, including the Energy Policy provides a cohesive framework that extends across our entire value chain, ensuring that our commitment to
sustainability is upheld by all stakeholders. These policies collectively lay down stringent practices that align with our Sustainability principles and comply with
environmental laws.

(4.6.1.5) Environmental policy content

Environmental commitments

Commitment to comply with regulations and mandatory standards

Commitment to take environmental action beyond regulatory compliance

Commitment to stakeholder engagement and capacity building on environmental issues

Climate-specific commitments
Commitment to 100% renewable energy
Commitment to net-zero emissions

Additional references/Descriptions

Description of environmental requirements for procurement
Description of renewable electricity procurement practices
Reference to timebound environmental milestones and targets

(4.6.1.6) Indicate whether your environmental policy is in line with global environmental treaties or policy goals

Select all that apply
Yes, in line with the Paris Agreement

Yes, in line with another global environmental treaty or policy goal, please specify :United Nations Sustainable Development Goals, RE100, SBTi

(4.6.1.7) Public availability

Select from:
Publicly available
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(4.6.1.8) Attach the policy
Energy Policy.pdf

Row 3

(4.6.1.1) Environmental issues covered

Select all that apply
Water

(4.6.1.2) Level of coverage

Select from:
Organization-wide

(4.6.1.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain
Portfolio

(4.6.1.4) Explain the coverage

Our Environmental policies, including the Environment, Health and Safety Policy provides a cohesive framework that extends across our entire value chain, ensuring

that our commitment to sustainability is upheld by all stakeholders. These policies collectively lay down stringent practices that align with our Sustainability principles
and comply with environmental laws.

(4.6.1.5) Environmental policy content

Environmental commitments
Commitment to comply with regulations and mandatory standards
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Commitment to take environmental action beyond regulatory compliance
Commitment to engage in integrated, multi-stakeholder landscape (including river basin) initiatives to promote shared sustainability goals

Commitment to implementation of nature-based solutions that support landscape restoration and long-term protection of natural ecosystems
Commitment to stakeholder engagement and capacity building on environmental issues

Water-specific commitments
Commitment to control/reduce/eliminate water pollution

(4.6.1.6) Indicate whether your environmental policy is in line with global environmental treaties or policy goals

Select all that apply
Yes, in line with the Paris Agreement

(4.6.1.7) Public availability

Select from:
Publicly available

(4.6.1.8) Attach the policy
EHS Policy.pdf

Row 4

(4.6.1.1) Environmental issues covered

Select all that apply
Biodiversity

(4.6.1.2) Level of coverage

Select from:
Organization-wide
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(4.6.1.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain
Portfolio

(4.6.1.4) Explain the coverage

Our Environmental policies, including the Biodiversity provides a cohesive framework that extends across our entire value chain, ensuring that our commitment to

sustainability is upheld by all stakeholders. These policies collectively lay down stringent practices that align with our Sustainability principles and comply with
environmental laws.

(4.6.1.5) Environmental policy content

Environmental commitments

Commitment to respect legally designated protected areas

Commitment to comply with regulations and mandatory standards

Commitment to take environmental action 